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2004 Inpex oF ARrTICLES

ALANDS PENNINGAUTOMATFORENING (PAF)

EGET Delivers Mobile Video Poker &
MMS Mobile Scratch Card. Industry
News. vol 12/3. p. 28. November/De-
cember 2004.

ALBERTA GAMING & LIQUOR COMMISSION

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

AN PosT NATIONAL LOTTERY

In Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.
International Lottery Roundup. vol 12/
3.p.17. November /December 2004.

ARIZONA LOTTERY

La Fleur’s 9" Annual Symposium. vol
11/7. p. 14. May 2004.

Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.

Better Distribution And Game Mix Im-
prove Arizona’s Scratcher Sales. Indus-
try News. vol 11/7. p. 28. May 2004.
Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.

The Pick’s Extra. Lottery Biz. vol 11/9.
p- 8. July/August 2004.

North American Lottery Roundup. vol
12/2. p. 15. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November /December 2004.

ATLANTIC LOTTERY CORPORATION (ALC)

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
C$2 Lotto 6/49. Globe Link. vol 11/4.
p- 31. January 2004.

Good Morning ALC. Globe Link. vol 11/
5. p. 32. February 2004.

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 17. May 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
Atlantic Payday. Globe Link. vol 11/7.
p- 32. May 2004.

The Big Scratch Event. Globe Link. vol
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11/9. p. 31. July/ August 2004.
PlaySphere Debuts. Globe Link. vol 12/
1. p. 31. September 2004.

North American Lottery Roundup. vol
12/2. p. 15. October 2004.

Atlantic Lottery Commences Selling
Lottery Products via the Internet. vol
12/2.p. 28. October 2004.

Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November /December 2004.

AUSTRIAN LOTTERIES

Global Internet Lottery Trends. vol 12/
2.p. 25. October 2004.

International Lottery Roundup. vol 12/
3. p. 17. November /December 2004.

B.C. Lottery CorrorATION (BCLC)

Canucks Partnership. Globe Link. vol
11/5. p. 31. February 2004.

La Fleur’s 9" Annual Symposium. vol
11/7. p. 17. May 2004.

BC/49 Sales Up 7%. Globe Link. vol 11/
9.p. 32. July/August 2004.

North American Lottery Roundup. vol
12/2.p. 15. October 2004.

BCLC Explands into Internet Sales. vol
12/3. p.42. November/December 2004.

BeTTING CoMPANY S.A.

1SO 9001:2000. Vendor Works. vol 11/
5. p. 34. February 2004.

Record 2003 Sales. Globe Link. vol 11/
6. p. 36. March/April 2004.

Effie Award. Vendor Works. vol 11/7.
p- 34. May 2004.

Betting Company Expands Client List
for Fixed Odds Betting. Industry News.
vol 11/8. p. 29. June 2004.

EURO 2004. Globe Link. vol 11/9. p. 32.
July/August 2004.

BETWARE

BCLC Explands into Internet Sales. vol
12/3.p.42. November/December 2004.

Boss Mepia AB

European Lottery VLT Report. vol 11/
5.p. 9. February 2004.

Norwegian IVTs. Vendor Works. vol
12/2.p. 37. October 2004.

BRiTISH AIRWAYS

Big Ben Bucks. Lottery Biz. vol 11/5. p
8. February 2004.

CALIFORNIA LOTTERY

Molica Resigns. Lottery Biz. vol 11/7.
p- 10. May 2004.

California’s e-Business Solution. vol
11/7. p. 24. May 2004.

California Lottery Launches a $5 Holo-
graphic Scratch Ticket. Industry News.
vol 11/8. p. 30. June 2004.
Holographic Wonder. Lottery Biz. vol
11/9. p. 10. July / August 2004.

North American Lottery Roundup. vol
12/2.p. 15. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

CameLot Group Pic.

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/ April 2004.

La Fleur’s 9" Annual Symposium. vol
11/7. p. 13. May 2004.

International Lottery Roundup. vol 12/
3. p. 17. November / December 2004.

COGEMAT S.P.A.

Italian AWPs. Vendor Works. vol 11/9.
p- 34. July/ August 2004.

CoLORADO LOTTERY

Zamarripa Retires. vol 11/4. p 8. Janu-
ary 2004.

New CO Director. Lottery Biz. vol 11/5.
p 8. February 2004.

COL Coral Cash. Vendor Works. vol
12/2.p. 4. October 2004.

North American Lottery Roundup. vol
12/2.p. 16. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

CompANIA NATIONALA LOTERIA ROMANA
European Lottery VLT Report. vol 11/
5.p.9. February 2004.

International Lottery Roundup. vol 12/
3. p.17.November/December 2004.

ConNecTicuT LotTery Corp.

$20 Triple Play. Lottery Biz. vol 11/4. p
6. January 2004.
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La Fleur’s 9™ Annual Symposium. vol
11/7. p. 16. May 2004.

Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.

Men Are From Mars. Lottery Biz. vol 12/
1. p. 6. September 2004.

Stud Poker Revamp. Vendor Works. vol
12/2. p. 6. October 2004.

North American Lottery Roundup. vol
12/2. p. 16. October 2004.

Seasonal Roundup. Lottery Biz.vol 12/
3. p. 4. November /December 2004.

CRrEeATIVE GAMES INTERNATIONAL (CGl)

$20 Triple Play. vol 11/4. p 6. January
2004.

2004 Contractor Survey. vol 11/5.p. 12.
February 2004.

Q&A: CGI's Mike Kozdras. vol 11/5. p.
30. February 2004.

Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.

New Hampshire Is Third U.S. Jurisdic-
tion To Launch Progressive Ticket. In-
dustry News. vol 11/7. p. 30. May 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July / August 2004.
Progressive Tix. Lottery Biz. vol 12/1.
p- 6. September 2004.

Progressive Blackjack. Vendor Works.
vol 12/2. p. 12. October 2004.

CYBERSLINGO®

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 16. May 2004.

Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.” Industry
News. vol 12/2. p. 32. October 2004.

CYBERVIEW

European Lottery VLT Report. vol 11/
5.p. 9. February 2004.

Czech Contract. Vendor Works. vol 11/
8. p. 34. June 2004.

VLT Contract. Vendor Works. vol 12/2.
p- 38. October 2004.

DANSK TIPSTIENESTE

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Danish Keno. Globe Link. vol 11/5. p.

32. February 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

International Lottery Roundup. vol 12/
3. p. 17. November /December 2004.

D.C. LoTTErY

12% Sales Increase. Lottery Biz. vol 11/
4. p 4. January 2004.

Hot Lotto Launch. Lottery Biz. vol 11/
7. p. 4. May 2004.

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 13. May 2004.

Caesars Palace®. Vendor Works. vol
11/7. p. 34. May 2004.

North American Lottery Roundup. vol
12/2.p. 16. October 2004.

De LotTo

Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p.29. May 2004.
In Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.

DELAWARE LOTTERY

Tabasco Hot Cash. Lottery Biz. vol 11/
6. p. 10. March/April 2004.

La Fleur’s 9" Annual Symposium. vol
11/7. p. 15. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.

Speedway Sponsorship. Lottery Biz. vol
12/1. p. 4. September 2004.

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

North American Lottery Roundup. vol
12/2.p. 16. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

DEeuTscHE KLASSENLOTTERIE BERLIN
Wincor-Nixdorf Wins Contract from
Deutsche Klassenlotterie Berlin. Indus-
try News. vol 12/1. p. 26. September
2004.

DeutscHE Lotto unp Toto

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

Epitec S.A.

2004 Contractor Survey. vol 11/5. p. 16.
February 2004.

Suriname’s Keno 4. Globe Link. vol 11/

6. p. 36. March/April 2004.

WinTV Orders. Globe Link. vol 11/6. p.
36. March/ April 2004.

La Fleur’s 1% Quarter Calendar 2004
Sales Report. vol 11/8. p. 17-23. June
2004.

Corporate Profile: Editec S.A. vol 11/8.
p- 24. June 2004.

Drawing Machines. Vendor Works. vol
11/8. p. 34. June 2004.

Best Instant Games of the Year. vol 11/
9.p. 13. July/ August 2004.

Vendor Guide to Online Terminals. vol
12/3. p. 34. November/December 2004.

EGET (EurOPEAN GAME & ENTERTAINMENT
TecHNOLOGY LTD. AB)

Estonian Contract. Vendor Works. vol
11/5. p. 34. February 2004.

EGET Delivers Mobile Video Poker &
MMS Mobile Scratch Card. Industry
News. vol 12/3. p. 28. November/De-
cember 2004.

ELecTtrONIC GAME CARD LTD. (EGC)

Electronic Game Card. Lottery Biz. vol
11/4. p 8. January 2004.

Electronic Scratch. Lottery Biz. vol 12/
1. p. 4. September 2004.

North American Lottery Roundup. vol
12/2. p. 18. October 2004.

Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

E-MARKETING

Website Revamp. Lottery Biz. vol 11/6.
p- 9. March/April 2004.

COL Coral Cash. Vendor Works. vol
12/2.p. 4. October 2004.

Club Sélect. Globe Link. vol 12/2. p. 36.
October 2004.

EMPRESSA TERRITORIAL PARA LA SALUD (ETESA)

Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News.vol 12/1. p. 28. September 2004.

ERNST & YOUNG TURKEY

Turkey Privatization. Vendor Works. vol
12/3. p.46. November/December 2004.

EssNET

EssNet Interactive Will Provide IVT Sys-
tem to Norsk Tipping. Industry News.
vol 11/4. p. 29. January 2004.
European Lottery VLT Report. vol 11/
5.p.9. February 2004.
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2004 Contractor Survey. vol 11/5. p. 16.
February 2004.

Two New Contracts. Vendor Works. vol
11/6. p. 37. March/ April 2004.

OE Netgame to Supply Voice Channel
to SwissLos. Industry News. vol 11/7.
p- 29. May 2004.

La Fleur’s 1%t Quarter Calendar 2004
Sales Report. vol 11/8. p. 17-23. June
2004.

Instant Automation. Globe Link. vol 11/
8. p. 31. June 2004.

Nigerian Biz. Vendor Works. vol 11/8.
p- 33. June 2004.

Best Instant Games of the Year. vol 11/
9. p. 13. July / August 2004.

EssNet Will Deliver 1,150 New Termi-
nals to Lotto Rheinland-Pfalz. vol 11/
9. p. 28. July / August 2004.

ATG Contract. Vendor Works. vol 11 /9.
p- 33. July/ August 2004.

Norwegian IVTs. Vendor Works. vol
12/2. p. 37. October 2004.

Vendor Guide to Online Terminals. vol
12/3. p. 34. November/December 2004.

EssNET INTERACTIVE AV

Norwegian IVTs. Vendor Works. vol
12/2.p. 37. October 2004.

EUROFOOTBALL

Post Card Publicity. Globe Link. vol 11/
7. p. 32. May 2004.

FLORIDA LOTTERY

Mega Money Revamp. Lottery Biz. vol
11/7. p. 6. May 2004.

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 18. May 2004.

North American Lottery Roundup. vol
12/2. p. 16. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November /December 2004.

Frost PRODUCTIONS

Frost Productions. Vendor Works. vol
12/1. p. 34. September 2004.

GEeoRGIA LotTERY CORP.

New GA Director. Lottery Biz. vol 11/5.
p 8. February 2004.

Internet Legislations. Lottery Biz. vol
11/6. p. 9. March/ April 2004.

Internet Bill Fails. Lottery Biz. vol 11/7.
p- 4. May 2004.

North American Lottery Roundup. vol
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12/2.p. 17. October 2004.

GoLDEN CASKET LOTTERY CORPORATION

I Dream of Jeannie. Globe Link. vol 11/
6. p. 36. March/April 2004.

Two New Contracts. Vendor Works. vol
11/6. p. 37. March/ April 2004.
Australia’s Scratchies Strategy. vol 11/
9.p. 11. July/ August 2004.

Golden Casket Lottery’s Holiday Tick-
ets Feature Art of Tom Browning. Indus-
try News. vol 12/3. p. 29. November/
December 2004.

GOoVERNMENT LOTTERY OFFICE OF THAILAND

Thai Online Decision. Vendor Works.
vol 12/3. p. 45. November /December
2004.

GTECH CoRPORATION

Texas” Mega Millions. Lottery Biz. vol
11/4. p 4. January 2004.

GTECH Signs 10-Year Lottery Contract
in Sri Lanka. Industry News. vol 11/4.
p- 29. January 2004.

TN Online Award. Vendor Works. p. 33.
January 2004.

Tennessee Startup. Lottery Biz. vol 11/
5. p 4. February 2004.

European Lottery VLT Report. vol 11/
5.p. 9. February 2004.

2004 Contractor Survey. vol 11/5. p. 14.
February 2004.

Spanish Contract. Vendor Works. vol
11/5. p. 33. February 2004.

G3 Games. Lottery Biz. vol 11/6. p. 4.
March/April 2004.

Honey, I Blew Up The Survey. vol 11/6.
p- 15. March/ April 2004.

GTECH and Hasbro Announce Licens-
ing Agreement. vol 11/6. p. 30. March/
April 2004.

Oregon Contract. Vendor Works. vol 11/
6. p. 37. March/April 2004.

New Vision Deal. Vendor Works. vol
11/6. p. 37. March/ April 2004.

Beijing Contract. Vendor Works. vol 11/
6. p. 38. March/April 2004.
Pronosticos Contract. Vendor Works.
vol 11/6. p. 38. March/ April 2004.
GTECH Signs Five-Year Contract Exten-
sion with Loterie Nationale. vol 11/7.
p- 20. May 2004.

GTECH To Acquire Leeward Islands
Lottery Holding Company. Industry
News. vol 11/7. p. 30. May 2004.

Washington’s LPVMs. Vendor Works.
vol 11/7. p. 34. May 2004.

eScratch. Lottery Biz. vol 11/8.p. 4. June
2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.

Taiwanese Lottery Maps Out Future. vol
11/8. p. 26. June 2004.

GTECH Completes Acquisiting Of
Spielo Manufacturing Incorporated.
Industry News. vol 11/8. p. 28. June
2004.

Nebraska Lottery Utilizes Trade Show
Setting for Agent Training. Industry
News. vol 11/8. p. 30. June 2004.
Puerto Rico Contract. Vendor Works. vol
11/8. p. 33. June 2004.

Mexican Contract. Vendor Works. vol
11/8. p. 34. June 2004.

HotTrax® Launch. Lottery Biz. vol 11/
9.p. 6. July/August 2004.

Virginia Lottery Creates Strategic Part-
nership with OGT & GTECH. vol 11/9.
p- 12.July/ August 2004.

Best Instant Games of the Year. vol 11/
9.p. 13. July/ August 2004.

Ttalian AWPs. Vendor Works. vol 11 /9.
p- 34. July/ August 2004.

Jamaica VLTs. Vendor Works. vol 11/9.
p- 34. July/ August 2004.

Hand-Held Terminals. Vendor Works.
vol 11/9. p. 34. July / August 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

GTECH Unveils New All-In-One In-
stant/Online Terminal Solution. Indus-
try News. vol 12/1. p. 26. September
2004.

Contract Reinstated. Vendor Works. vol
12/1. p. 33. September 2004.

Oregon Contract. Vendor Works. vol
12/1. p. 33. September 2004.

EDS-Q Rollout. Vendor Works. vol 12/
2. p. 8. October 2004.

Tic Tac Cash. Vendor Works. vol 12/2.
p- 10. October 2004.

GTECH Signs New Six-Year Contract
with Pronésticos in Mexico. Industry
News. vol 12/2. p. 30. October 2004.
Minnesota Extension. Vendor Works.
vol 12/2. p. 38. October 2004.

EDS-Q Contract. Vendor Works. vol 12/
2. p. 38. October 2004.

Vendor Guide to Online Terminals. vol
12/3.p. 34. November/December 2004.
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Thai Online Decision. Vendor Works.
vol 12/3. p. 45. November /December
2004.

Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

HasBro PropPERTIES GROUP

GTECH and Hasbro Announce Licens-
ing Agreement. vol 11/6. p. 30. March/
April 2004.

Hasbro Agreement. Vendor Works. vol
11/8. p. 33. June 2004.

HazeN Paper Co.

California Lottery Launches a $5 Holo-
graphic Scratch Ticket. Industry News.
vol 11/8. p. 30. June 2004.
Holographic Wonder. Lottery Biz. vol
11/9. p. 10. July / August 2004.
Michigan Lottery Uses Holographic
Paper as Scratch Strategy. Industry
News. vol 12/1. p. 27. September 2004.
Oregon Lottery Reports Sales Success
with $10 Foil Scratch Ticket. Industry
News. vol 12/2. p. 31. October 2004.

HOLOGRAPHYX, INC.

California Lottery Launches a $5 Holo-
graphic Scratch Ticket. Industry News.
vol 11/8. p. 30. June 2004.

Michigan Lottery Uses Holographic
Paper as Scratch Strategy. Industry
News. vol 12/1. p. 27. September 2004.

HooslEr LOTTERY

Website Revamp. Lottery Biz. vol 11/6.
p- 9. March/April 2004.

Hoosier Contract. Vendor Works. vol
12/1. p. 34. September 2004.

North American Lottery Roundup. vol
12/2. p. 17. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004..

IDAHO LOTTERY

North American Lottery Roundup. vol
12/2.p. 17. October 2004.

Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.” Industry
News. vol 12/2. p. 32. October 2004.
Seasonal Roundup. Lottery Biz.vol 12/
3. p. 4. November /December 2004.

IGT ONLINE ENTERTAINMENT SysTems, INC. (IGT-
OES)

Q&A: Scientific Games’ Lorne Weil. vol

12/2.p. 23. October 2004.

ILLNOIS LOTTERY

[linois Changes. Lottery Biz. vol 11/5.
p 8. February 2004.

[linois” Anniversary. Lottery Biz. vol
11/6. p. 6. March/ April 2004.

EDS-Q Rollout. Vendor Works. vol 12/
2. p. 8. October 2004.

North American Lottery Roundup. vol
12/2.p. 17. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

INGENIO

CD-Rom Strategy. Globe Link. vol 11 /7.
p- 31. May 2004.

Best Instant Games of the Year. vol 11/
9.p. 13. July/ August 2004.

Oregon Lottery Markets Click&Play In-
stant Games to Eager Market. Industry
News.vol 12/1. p. 27. September 2004.
Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.” Industry
News. vol 12/2. p. 32. October 2004.
WCLC Will Launch its Second CD-
ROM Ticket for the Holidays. Industry
News. vol 12/3. p. 29. November /De-
cember 2004.

INTERNATIONAL GAME TECHNOLOGY (IGT)

Clifton Office Closes. Vendor Works. vol
11/5. p. 33. February 2004.

SG’s Patents. Vendor Works. vol 11/6.
p- 38. March/ April 2004.

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

Q&A: Scientific Games’ Lorne Weil. vol
12/2. p. 23. October 2004.

INTERNATIONAL LOTTERY & TOTALIZATOR SYSTEMS
(ILTS)

2004 Contractor Survey. vol 11/5. p. 16.
February 2004.

Vendor Guide to Online Terminals. vol
12/3. p. 36. November/December 2004.

INTERNET SALES

Internet Legislations. Lottery Biz. vol
11/6. p. 9. March/ April 2004.

Internet Bill Fails. Lottery Biz. vol 11/7.
p- 4. May 2004.

La Fleur’s 9™ Annual Symposium. vol

11/7. p. 14. May 2004.

Finland’s Internet Strategy. vol 11/7. p.
19. May 2004.

eScratch. Lottery Biz. vol 11/8. p. 4. June
2004.

Internet Sales. Globe Link. vol 11/8. p.
31. June 2004.

PlaySphere Debuts. Globe Link. vol 12/
1. p. 31. September 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

Hungarian Report. Globe Link. vol 12/
2. p. 36. October 2004.

BCLC Explands into Internet Sales. vol
12/3. p.42. November/December 2004.

INTERPROVINCIAL LOTTERY CORPORATION (ILC)

C$2 Lotto 6/49. Globe Link. vol 11/4.
p- 31. January 2004.

INTERSTATE LOTTO

La Fleur’s 9" Annual Symposium. vol
11/7. p. 14. May 2004.

INTRALOT S.A.

Tektron Acquisition. Globe Link. vol
11/4. p. 31. January 2004.

European Lottery VLT Report. vol 11/
5.p.9. February 2004.

2004 Contractor Survey. vol 11/5. p. 14.
February 2004.

Nebraska Contract. Vendor Works. vol
11/5. p. 33. February 2004.

Romanian Fixed Odds. Vendor Works.
vol 11/5. p. 34. February 2004.

Intralot Awarded License For The Op-
eration of Malta’s State Lottery. Indus-
try News. vol 11/6. p. 32. March/ April
2004.

German Terminal Biz. Vendor Works.
vol 11/6. p. 37. March/ April 2004.
Peru Contract. Vendor Works. vol 11/6.
p- 38. March/April 2004.

Betting Company Expands Client List
for Fixed Odds Betting. Industry News.
vol 11/8. p. 29. June 2004.

Nebraska Lottery Utilizes Trade Show
Setting for Agent Training. Industry
News. vol 11/8. p. 30. June 2004.
German Office. Vendor Works. vol 11/
8. p. 34. June 2004.

Best Instant Games of the Year. vol 11/
9. p. 13. July/ August 2004.

MALTCO Lotteries Successfully
Launches its Operations in Malta. vol
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11/9. p. 30. July / August 2004.

Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News.vol 12/1. p. 28. September 2004.
Olympic Volunteers. Vendor Works. vol
12/2.p. 37. October 2004.
International Lottery Roundup. vol 12/
3.p.17. November /December 2004.
Vendor Guide to Online Terminals. vol
12/3.p.36. November/December 2004.
Stat Bank Survey. Vendor Works. vol 12/
3. p. 46. November / December 2004.

lowA LOTTERY

Electronic Scratch. Lottery Biz. vol 11/
4. p 8. January 2004.

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 16. May 2004.

Pollard Banknote Wins Vending Ma-
chine Contract in Iowa. Industry News.
vol 11/8. p. 27. June 2004.

Electronic Scratch. Lottery Biz. vol 12/
1. p. 4. September 2004.

North American Lottery Roundup. vol
12/2. p. 17. October 2004.

Towa Contract. Vendor Works. vol 12/
3. p. 46. November / December 2004.

ISLENSK GETSPA-GETRAUNIR

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

ITALIAN MONOPOLI DI STATO

Ttalian Consortium. Globe Link. vol 11/
4. p. 31. January 2004.

JUNTA DE PROTECCION SOCIAL DE SAN JosE

Costa Rica Contract. Vendor Works. vol
11/5. p. 34. February 2004.

JupITer’s TECHNOLOGY Prv. LTD.
Maryland Lottery to Pilot RaceTrax. In-

dustry News. vol 12/3. p. 30. Novem-
ber/December 2004.

KANSAS LIVESTOCK ASSOCIATION

Beef 'n” Bucks. Lottery Biz. vol 11/8. p.
8. June 2004

KANsAs LOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.

eScratch. Lottery Biz. vol 11/8. p. 4. June
2004.

Beef 'n” Bucks. Lottery Biz. vol 11/8. p.
8. June 2004.
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North American Lottery Roundup. vol
12/2.p. 18. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

KEBAAG

2004 Contractor Survey. vol 11/5. p. 16.
February 2004.

Vendor Guide to Online Terminals. vol
12/3.p. 36. November/December 2004.

Kentucky Lottery CORP,

Folding Money. Lottery Biz. vol 11/6. p.
10. March/ April 2004.

Tic Tac Cash. Vendor Works. vol 12/2.
p- 10. October 2004.

North American Lottery Roundup. vol
12/2. p. 18. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004..

LA FLEUR's LOTTERY TRACKING STUDY

7" Annual Lottery Tracking Study. vol
11/6. p 15. March/April 2004.

LA FLEUR'S SYMPOSIUM

La Fleur’s 9" Annual Symposium. vol
11/7. p 13. May 2004.

LA FRANGAISE DES JEUX

Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/ April 2004.

La Fleur’s 9" Annual Symposium. vol
11/7. p. 13. May 2004.

Internet Sales. Globe Link. vol 11/8. p.
31. June 2004.

Loto Foot7 & 15. Globe Link. vol 12 /2.
p- 36. October 2004.

International Lottery Roundup. vol 12/
3. p. 18. November /December 2004.
Pochette-Cadeaux. Globe Link. vol 12/
3. p.44. November/December 2004.

LAND BRANDENBURG LOTTO

Land Brandenburg Lotto GmbH
Awards Contract to Wincor Nixdorf.
Industry News. vol 12 /2. p. 34. October
2004.

LA SOCIETE DES LOTTERIES VIDEO DU QUEBEC INC.

(SLVQ)
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

LEewARD IsLANDS LoTTeERY HoLpING Co.
(LILHCO)

GTECH To Acquire Leeward Islands

Lottery Holding Company. Industry
News. vol 11/7. p. 30. May 2004.

LoTerIA ELECTRONICA DE PUERTO Rico

Puerto Rico Contract. Vendor Works. vol
11/8. p. 33. June 2004.

LOTERIA ROMANIA

European Lottery VLT Report. vol 11/
5.p. 9. February 2004.

Romanian Fixed Odds. Vendor Works.
vol 11/5. p. 34. February 2004.

LOTERIAS Y APUESTAS DEL ESTADO (LAE)

Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/ April 2004.

LoTERIE NATIONALE (BELGIUM)

International Lottery Roundup. vol 12/
3. p. 18. November /December 2004.
70* Anniversary. Globe Link. vol 12/3.
p-44. November/December 2004.

LoTERIE NATIONALE (LUXEMBOURG)

GTECH Signs Five-Year Contract Exten-
sion with Loterie Nationale. vol 11/7.
p- 20. May 2004.

International Lottery Roundup. vol 12/
3. p. 18. November /December 2004.

LoTERIE ROMANDE

European Lottery VLT Report. vol 11/
5. p. 11. February 2004.

Loto-Queésec

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
CD-Rom Strategy. Globe Link. vol 11/7.
p- 31. May 2004.

Meéga Million. Globe Link. vol 11/8. p.
31. June 2004.

North American Lottery Roundup. vol
12/2.p. 18. October 2004.

Club Sélect. Globe Link. vol 12/2. p. 36.
October 2004.

Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November /December 2004.

LotTERIES COMMISSION OF SOUTH AUSTRALIA

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

International Lottery Roundup. vol 12/
3. p. 20. November /December 2004.
Cracker Christmas. Globe Link. vol 12/
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3. p.44. November /December 2004.

LOTTERYWEST (WESTERN AUSTRALIA)

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Lotterywest Contract. Vendor Works.
vol 11/4. p 34. January 2004.
Lotterywest’s Shopfit. Globe Link. vol
11/6. p. 36. March/ April 2004.
Australia’s Scratchies Strategy. vol 11/
9. p. 11. July/ August 2004.
International Lottery Roundup. vol 12/
3. p. 18. November / December 2004.

LotTo RHEINLAND-PFALZ

EssNet Will Deliver 1,150 New Termi-
nals to Lotto Rheinland-Pfalz. vol 11/
9. p. 28. July / August 2004.

LottomarTica S.p.A.

Consorzio Lotterie Nazional Re-
launches Instant Games in Italy. Indus-
try News. vol 11/8. p. 27. June 2004.

LouisiANA LoTTERY CORP.

Marketing Initiatives. Lottery Biz. vol
11/8. p. 10. June 2004.

Website RFI. Lottery Biz. vol 11/9. p. 10.
July/August 2004.

North American Lottery Roundup. vol
12/2. p. 18. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November / December 2004.

MAaHAPOLA HIGHER EDUCATION SCHOLARSHIP TRUST
FUND (SRI LANKA)

GTECH Signs 10-Year Lottery Contract
in Sri Lanka. Industry News. vol 11/4.
p- 29. January 2004.

MAINE LOTTERY

Powerball Launch. Lottery Biz. vol 11/
9.p. 4. July/ August 2004.

North American Lottery Roundup. vol
12/2. p. 19. October 2004.

EDS-Q Contract. Vendor Works. vol 12/
2. p. 38. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November /December 2004.

MALTCO LotTeries LIMITED

Intralot Awarded License For The Op-
eration of Malta’s State Lottery. Indus-
try News. vol 11/6. p. 32. March/April
2004.

MALTCO Lotteries Successfully
Launches its Operations in Malta. vol

11/9. p. 30. July / August 2004.

MARKET STRATEGIES, INC.

New Personnel. Vendor Works. vol 11/
5. p. 34. February 2004.

Measuring Consumer Attitudes Via
Traditional & Wired Channels. Indus-
try News. vol 11/6. p. 32. March/ April
2004.

MARTIN LOTTERY AGENCIES

International Lottery Roundup. vol 12/
3. p- 19. November / December 2004.

MARYLAND LOTTERY

Big Ben Bucks. Lottery Biz. vol 11/5. p
8. February 2004.

Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.

Maryland Lottery-Orioles Team Up. vol
11/6. p. 13. March/April 2004.
Maryland Lottery Launches Instant
Win. vol 11/6. p. 30. March/ April 2004.
O’s Ticket Flies. Lottery Biz. vol 11 /7. p.
4. May 2004.

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 15. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.

Maryland Extension. Vendor Works. vol
11/8. p. 34. June 2004.

Summer Bonus. Lottery Biz. vol 12/2.
p-4. October 2004.

North American Lottery Roundup. vol
12/2. p. 19. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.
Maryland Lottery to Pilot RaceTrax. In-
dustry News. vol 12/3. p. 30. Novem-
ber/December 2004.

MASSACHUSETTS LOTTERY

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 14. May 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

Ad Budget Increased. Lottery Biz. vol
11/9. p. 4. July / August 2004.

MASS Award. Vendor Works. vol 11 /9.
p- 33. July/ August 2004.

Corvette® Ticket. Vendor Works. vol 11/
9. p. 34. July/ August 2004.

Cash WinFall. Vendor Works. vol 12 /2.
p- 6. October 2004.

North American Lottery Roundup. vol
12/2.p. 19. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

MEebiA Drop IN ProbucTiONs (MDI)

El Santo©®. Globe Link. vol 11 /4. p. 32.
January 2004.

MDI Signs New Three-Year Harley
Davidson® Agreement. Industry
News. vol 11/6. p. 34. March/April
2004.

PAC-MAN™ License. Vendor Works.
vol 11/6. p. 37. March/ April 2004.
Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.

Argentine Business. Vendor Works. vol
11/7. p. 34. May 2004.

Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.
Hasbro Agreement. Vendor Works. vol
11/8. p. 33. June 2004.

Corvette® Ticket. Vendor Works. vol 11/
9.p. 34. July/August 2004.

Ohio Lottery’s $25,000 Hold ‘Em
Poker™ Attracts Young Adults. Indus-
try News. vol 12/1. p. 30. September
2004.

MDI Unveils New World Poker Tour
Licensed Lottery Products. Industry
News.vol 12/1. p. 30. September 2004.
Breeders’” Cup Tix. Vendor Works. vol
12/1. p. 33. September 2004.
BullWinkle Studios. Vendor Works. vol
12/2.p. 38. October 2004.

MICHIGAN LOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.

MI Daily Double. Lottery Biz. vol 11/7.
p- 10. May 2004.

Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.

Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.

Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
Carolina Millionaire. Lottery Biz. vol
11/8. p. 6. June 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 13. June 2004.

Pollard Banknote Wins Vending Ma-
chine Contract in lowa. Industry News.
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vol 11/8. p. 27. June 2004.

Michigan Lottery Uses Holographic
Paper as Scratch Strategy. Industry
News.vol12/1. p.27. September 2004.
The Price Is Right™. Vendor Works. vol
12/1. p. 34. September 2004.

Fantasy 5. Vendor Works. vol 12/2. p.
12. October 2004.

North American Lottery Roundup. vol
12/2. p. 19. October 2004.

Seasonal Roundup. Lottery Biz.vol 12/
3. p. 4. November /December 2004.

MiFAL HAPAIS

Israel’s New Lotto. Globe Link. vol 11/
6. p. 35. March/April 2004.

Magnetic Cards. Globe Link. vol 12/1.
p- 31. September 2004.

Cellular Arrangement. Globe Link. vol
12/1. p. 32. September 2004.

MILESTONE ENTERTAINMENT

Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

MINNESOTA LOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.

G3 Games. Lottery Biz. vol 11/6. p. 4.
March/April 2004.

George Andersen Dies. Lottery Biz. vol
11/6. p. 10. March/ April 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.

Minnesota Extension. Vendor Works.
vol 12/2. p. 38. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November /December 2004.
Minnesota Director. Lottery Biz. vol 12/
3. p. 14. November / December 2004.

Missouri LOTTErY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.

Numbers Changes. Lottery Biz. vol 12/
1. p. 6. September 2004.

MONTANA LOTTERY

Instant-Win Games. Lottery Biz. vol 11/
5. p 6. February 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.

North American Lottery Roundup. vol
12/2. p. 19. October 2004.
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Mutmi State LotTERY AssociatioN (MUSL)

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

Patent License. Vendor Works. vol 12/
1. p. 33. September 2004.

NEBRASKA LOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.

Nebraska Contract. Vendor Works. vol
11/5. p. 33. February 2004.

NE Director Changes. Lottery Biz. vol
11/6. p. 10. March/ April 2004.
Nebraska Lottery Utilizes Trade Show
Setting for Agent Training. Industry
News. vol 11/8. p. 30. June 2004.
Ethanol Gas. Lottery Biz. vol 12/1. p. 4.
September 2004.

North American Lottery Roundup. vol
12/2.p. 20. October 2004.

NEew HAMPSHIRE LOTTERY

Hockey Ticket. Lottery Biz. vol 11/4. p
8. January 2004.

New Hampshire Lottery Celebrates Its
40" Anniversary. vol 11/6. p. 30.
March/April 2004.

New Hampshire Is Third U.S. Jurisdic-
tion To Launch Progressive Ticket. In-
dustry News. vol 11/7. p. 30. May 2004.
New Hampshire Lottery Launches Pi-
lot Test with PlayCentral™. vol 11/9. p.
30. July / August 2004.

Progressive Blackjack. Vendor Works.
vol 12/2.p. 12. October 2004.

North American Lottery Roundup. vol
12/2. p. 20. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

NEW JErRSEY LOTTERY

Roll 6 Poker. Lottery Biz. vol 11/6. p. 6.
March/April 2004.

Jersey Cash 5. Lottery Biz. vol 11/7. p.
8. May 2004.

La Fleur’s 9™ Annual Symposium. vol
11/7. p. 16. May 2004.

Extended Play Tickets Boost Sales. vol
11/7. p. 27. May 2004.

Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.

Pollard Banknote’s Double Play® Tick-

ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
Progressive Tix. Lottery Biz. vol 12/1.
p- 6. September 2004.

Bauer Resigns. Lottery Biz. vol12/1. p.
8.September 2004.

Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News.vol 12/1. p. 28. September 2004.
Breeders’” Cup Tix. Vendor Works. vol
12/1. p. 33. September 2004.

NEew Mexico GAMING CONTROL BOARD

New Mexico Pilot. Vendor Works. vol
12/1. p. 33. September 2004.

NEew MEexico LOTTery

Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.

NEew SoutH WALES LOTTERIES

In Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.
Australia’s Scratchies Strategy. vol 11/
9.p. 11. July/ August 2004.

NSW Lotto. Globe Link. vol 11/9. p. 32.
July/August 2004.

NEwYORK LOTTERY

Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 15. June 2004.

New York Stages Times Square Event.
vol 11/9. p. 27. July / August 2004.
North American Lottery Roundup. vol
12/2. p. 20. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

NEew ZEALAND LOTTERIES COMMISSION

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
NZ Film Commission. Globe Link. vol
11/6. p. 35. March/ April 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

NZ Retail Revamp. Globe Link. vol 11/
8. p. 32. June 2004.

Australia’s Scratchies Strategy. vol 11/
9.p. 12. July/ August 2004.
International Lottery Roundup. vol 12/
3. p- 19. November /December 2004.
Kiwi Christmas. Globe Link. vol 12/3.
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p- 44. November/December 2004.

NORTH DAKOTA LOTTERY

North Dakota Biz. Vendor Works. vol
11/4. p 33. January 2004.

North Dakota Launch. Lottery Biz. vol
11/5. p 8. February 2004.

Wild Card 2. Vendor Works. vol 12/2.
p- 12. October 2004.

North American Lottery Roundup. vol
12/2. p. 20. October 2004.

NORDWESTLOTTO SCHLESWIG-HOLSTEIN

Two New Contracts. Vendor Works. vol
11/6. p. 37. March/ April 2004.
German Terminal Biz. Vendor Works.
vol 11/6. p. 37. March / April 2004.

NORsk TIPPING

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 10. January 2004.
EssNet Interactive Will Provide IVT Sys-
tem to Norsk Tipping. Industry News.
Vol 11/4. p. 29. January 2004.
European Lottery VLT Report. vol 11/
5.p. 9. February 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

Norwegian IVTs. Vendor Works. vol
12/2. p. 37. October 2004.

NORTH DAKOTA LOTTERY

North Dakota Biz. Vendor Works. p. 33.
January 2004.

North Dakota Launch. Lottery Biz. vol
11/5. p 8. February 2004.

North Dakota Launch. Lottery Biz. vol
11/7. p. 4. May 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

OBERTHUR GAMING TECHNOLOGIES (OGT)

Q&A: OGT’s Etienne Couelle. Corporate
Q&A.vol11/4. p. 30. January 2004.
1S0O9001:2000. Vendor Works. p. 34.
January 2004.

Lotterywest Contract. Vendor Works. p.
34. January 2004.

2004 Contractor Survey. vol 11/5. p. 12.
February 2004.

Costa Rica Contract. Vendor Works. vol
11/5. p. 34. February 2004.

Dilbert License ™ License. Vendor
Works. vol 11/5. p. 34. February 2004.
Maryland Lottery-Orioles Team Up. vol
11/6. p. 13. March/ April 2004.

OGT Promotions. Vendor Works. vol
11/6. p. 38. March/April 2004.
Vermont Extension. Vendor Works. vol
11/6. p. 38. March/ April 2004.

O’s Ticket Flies. Lottery Biz. vol 11 /7. p.
4. May 2004.

Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.

OE Netgame to Supply Voice Channel
to SwissLos. Industry News. vol 11/7.
p- 29. May 2004.

New Curitiba Office. Vendor Works. vol
11/7. p. 34. May 2004.

Washington Biz. Vendor Works. vol 11/
7. p. 34. May 2004.

OGT-Fujitsu Alliance. Vendor Works.
vol 11/8. p. 33. June 2004.

Maryland Extension. Vendor Works. vol
11/8. p. 34. June 2004.

Virginia Lottery Creates Strategic Part-
nership with OGT & GTECH. vol 11/9.
p- 12. July / August 2004.

MASS Award. Vendor Works. vol 11 /9.
p- 33. July/ August 2004.

OGT Promotion. Vendor Works. vol 11/
9. p. 34. July/ August 2004.

UNO® License. Vendor Works. vol 11/
9. p. 34. July/ August 2004.

Bell Canada Deal. Vendor Works. vol
11/9. p. 34. July/ August 2004.

Oregon Lottery Markets Click&Play In-
stant Games to Eager Market. Industry
News.vol 12/1. p. 27. September 2004.
Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
The Price Is Right™. Vendor Works. vol
12/1. p. 34. September 2004.

Oregon Contract. Vendor Works. vol
12/1. p. 34. September 2004.

Oregon Lottery Reports Sales Success
with $10 Foil Scratch Ticket. Industry
News. vol 12/2. p. 31. October 2004.
Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.” Industry
News. vol 12/2. p. 32. October 2004.
Golden Casket Lottery’s Holiday Tick-
ets Feature Art of Tom Browning. Indus-
try News. vol 12/3. p. 29. November/
December 2004.

OHio LoTTERY

Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-

dustry News. vol 11/7. p. 29. May 2004.
Charitable Gaming. Lottery Biz. vol 12/
1. p. 8. September 2004.

Rolling Cash 5. Lottery Biz. vol 12/1. p.
8. September 2004.

Ohio Lottery’s $25,000 Hold ‘Em
Poker™ Attracts Young Adults. Indus-
try News. vol 12/1. p. 30. September
2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

OuverTI TECNOST

Vendor Guide to Online Terminals. vol
12/3. p. 38. November/December 2004.

ONTARIO LOTTERY & GAMING CorP. (OLGC)

C$2 Lotto 6/49. Globe Link. vol 11 /4.
p- 31. January 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.

North American Lottery Roundup. vol
12/2. p. 20. October 2004.

Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November /December 2004.

O.P.A.P. Berting CoMPANY

Record 2003 Sales. Globe Link. vol 11/
6. p. 36. March/April 2004.

Effie Award. Vendor Works. vol 11/7.
p- 34. May 2004.

OREGON LOTTERY

4-Minute Keno. Lottery Biz. vol 11/6. p.
4. March/ April 2004.

Oregon Contract. Vendor Works. vol 11/
6. p. 37. March/ April 2004.

Money Comb. Lottery Biz. vol 11/7. p.
6. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.

Rocklin Promoted. Lottery Biz. vol 12/
1. p. 8. September 2004.

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

Oregon Lottery Markets Click&Play In-
stant Games to Eager Market. Industry
News. vol 12/1.p. 27. September 2004.
Oregon Contract. Vendor Works. vol
12/1. p. 33. September 2004.

Oregon Contract. Vendor Works. vol
12/1. p. 34. September 2004.

Oregon Lottery Reports Sales Success
with $10 Foil Scratch Ticket. Industry
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News. vol 12/2. p. 31. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November /December 2004.
Oregon Director. Lottery Biz. vol 12/3.
p- 14. November/December 2004.

ORGANIZACION NACIONAL DE CIEGOS ESPANOLES

Hand-Held Terminals. Vendor Works.
vol 11/9. p. 34. July / August 2004.
International Lottery Roundup. vol 12/
3. p. 19. November/December 2004

Oy VEIKKAUS

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
La Fleur’s 9™ Annual Symposium. vol
11/7. p. 13. May 2004.

Finland’s Internet Strategy. vol 11/7. p.
19. May 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

International Lottery Roundup. vol 12/
3. p. 20. November / December 2004.
Advent Calendar. Globe Link. vol 12/
3. p. 44. November / December 2004.
Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

PENNSYLVANIA LOTTERY

17.3% Sales Increase. Lottery Biz. vol
11/5. p 4. February 2004.

Match 6 Lotto. Lottery Biz. vol 11/6. p.
4. March/ April 2004.

Gus The Groundhog. Lottery Biz. vol
11/7. p. 10. May 2004.

La Fleur’s 9" Annual Symposium. vol
11/7. p. 18. May 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.

Age Checking. Lottery Biz. vol 11/8. p.
8. June 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 15. June 2004.

Lottery Extensions. Vendor Works. vol
11/9. p. 33. July/ August 2004.
RADDS® Vendor Works. vol 12/1. p.
34. September 2004.

North American Lottery Roundup. vol
12/2. p. 20. October 2004.

PoLLARD BANKNOTE
2004 Contractor Survey. vol 11 /5. p. 12.
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February 2004.

Jeep® Brand License. Vendor Works. vol
11/5. p. 33. February 2004.

Roll 6 Poker. Lottery Biz. vol 11/6. p. 6.
March/April 2004.

Honey, I Blew Up The Survey. vol 11/6.
p- 15. March/April 2004.

Daytime Drama. Vendor Works. vol 11/
6. p. 38. March/April 2004.

Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.

Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
La Fleur’s 1% Quarter Calendar 2004
Sales Report. vol 11/8. p. 17-23. June
2004.

Pollard Banknote Wins Vending Ma-
chine Contract in Iowa. Industry News.
vol 11/8. p. 27. June 2004.

Wisconsin Award. Vendor Works. vol
11/8. p. 34. June 2004.

Corporate Profile: Pollard Banknote. vol
11/9. p. 26. July / August 2004.

MASS Award. Vendor Works. vol 11 /9.
p- 33. July/ August 2004.

Pollard Banknote Unveils its
PollardPlayBook Instant Concept. In-
dustry News. vol 12/2. p. 34. October
2004.

Texas Award. Vendor Works. vol 12 /3.
p-46. November/December 2004.

POWERBALL INSTANT MILLIONAIRE

TV Show Ends. Lottery Biz.vol 11/7. p.
10. May 2004.

PrinTPOOL HONSEL GMBH

2004 Contractor Survey. vol 11/5. p. 15.
February 2004.

Printer Purchase. Vendor Works. vol 12/
3. p. 45. November / December 2004.

PRONOSTICOS PARA LA ASISTENCIA PUBLICA

Pronosticos Contract. Vendor Works.
vol 11/6. p. 38. March/ April 2004.
Mexican Contract. Vendor Works. vol
11/8. p. 34. June 2004.

Contract Reinstated. Vendor Works. vol
12/1. p. 33. September 2004.

GTECH Signs New Six-Year Contract
with Prondsticos in Mexico. Industry
News. vol 12/2. p. 30. October 2004.

International Lottery Roundup. vol 12/
3. p. 19. November /December 2004.

PTI (PROMO-TRAVEL INTERNATIONAL)

I Dream of Jeannie. Globe Link. vol 11/
6. p. 36. March/April 2004.

Caesars Palace®. Vendor Works. vol
11/7. p. 34. May 2004.

QLot ConsuLTING

Turkey Privatization. Vendor Works. vol
12/3. p.46. November/December 2004.

R FRANCO TECHNOLOGIES

Vendor Guide to Online Terminals. vol
12/3. p. 38. November/December 2004.

RHODE ISLAND LOTTERY

HotTrax® Launch. Lottery Biz. vol 11/
9.p. 6. July/August 2004.

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

North American Lottery Roundup. vol
12/2.p. 21. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

SAARLAND SporTTOTO GMBH

Terminal Award. Vendor Works. vol 12/
3. p. 46. November /December 2004.

SAGEM

SAGEM Wins Online Terminal Contract
From Svenska Spel. Industry News. vol
11/6. p. 33. March/ April 2004.
Groupe SAGEM. Vendor Works. vol 11/
7. p- 33. May 2004.

Vendor Guide to Online Terminals. vol
12/3.p.40. November/December 2004.

SANTA CAsA DA MISERICORDIA DE LisBoA (SCML)

International Lottery Roundup. vol 12/
3. p. 20. November /December 2004.

SAZKAA.s.

European Lottery VLT Report. vol 11/
5.p.9. February 2004.

Czech Contract. Vendor Works. vol 11/
8. p. 34. June 2004.

VLT Contract. Vendor Works. vol 12 /2.
p- 38. October 2004.

International Lottery Roundup. vol 12/
3. p- 19. November /December 2004.

SCHAFER SYSTEMS, INC.

2004 Contractor Survey. vol 11/5. p. 13.
February 2004.
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Tennessee Business. Vendor Works. vol
11/5. p. 34. February 2004.

ScienTiFic GAMES

Electronic Game Card. Lottery Biz. Vol
11/4. p 8. January 2004.

Italian Consortium. Globe Link. vol 11/
4. p. 31. January 2004.

TN Instant Award. Vendor Works. p. 33.
January 2004.

North Dakota Biz. Vendor Works. p. 33.
January 2004.

El Santo©®. Globe Link. vol 11 /4. p. 32.
January 2004.

Tennessee Startup. Lottery Biz. vol 11/
5. p 4. February 2004.

17.3% Sales Increase. Lottery Biz. vol
11/5. p 4. February 2004.

Instant-Win Games. Lottery Biz. vol 11/
5. p 6. February 2004.

North Dakota Launch. Lottery Biz. vol
11/5. p 8. February 2004.

2004 Contractor Survey. vol 11/5. p. 12.
February 2004.

Swiss Oddset ALC. Globe Link. vol 11/
5. p. 32. February 2004.

Clifton Office Closes. Vendor Works. vol
11/5. p. 33. February 2004.

Honey, I Blew Up The Survey. vol 11/6.
p- 15. March/April 2004.

SG’s Patents. Vendor Works. vol 11/6.
p- 38. March/ April 2004.

North Dakota Launch. Lottery Biz. vol
11/7. p. 4. May 2004.

Money Comb. Lottery Biz. vol 11/7. p.
6. May 2004.

Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.

Better Distribution And Game Mix Im-
prove Arizona’s Scratcher Sales. Indus-
try News. vol 11/7. p. 28. May 2004.
WI Primary Contract. Vendor Works. vol
11/7. p. 33. May 2004.

Washington News. Vendor Works. vol
11/7. p. 34. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.

Consorzio Lotterie Nazional Re-
launches Instant Games in Italy. Indus-
try News. vol 11/8. p. 27. June 2004.
Puerto Rico Contract. Vendor Works. vol
11/8. p. 33. June 2004.

Hasbro Agreement. Vendor Works. vol
11/8. p. 33. June 2004.

Best Instant Games of the Year. vol 11/

9. p. 13. July/ August 2004.

New Hampshire Lottery Launches Pi-
lot Test with PlayCentral™. vol 11/9. p.
30. July / August 2004.

MASS Award. Vendor Works. vol 11 /9.
p- 33. July/ August 2004.

Lottery Museum. Vendor Works. vol 11/
9.p. 33. July/August 2004.

Lottery Extensions. Vendor Works. vol
11/9. p. 33. July/ August 2004.

Ohio Lottery’s $25,000 Hold ‘Em
Poker™ Attracts Young Adults. Indus-
try News. vol 12/1. p. 30. September
2004.

Patent License. Vendor Works. vol 12/
1. p. 33. September 2004.

New Mexico Pilot. Vendor Works. vol
12/1. p. 33. September 2004.

Frost Productions. vol 12/1. p. 34. Sep-
tember 2004.

Hoosier Contract. Vendor Works. vol
12/1. p. 34. September 2004.

Stud Poker Revamp. Vendor Works. vol
12/2.p. 6. October 2004.

Q&A: Scientific Games’ Lorne Weil. vol
12/2.p. 23. October 2004.

Texas Contract. Vendor Works. vol 12/
2. p. 37. October 2004.

Vermont Extension. Vendor Works. vol
12/2.p. 37. October 2004.

SD Extension. Vendor Works. vol 12 /2.
p- 37. October 2004.

GameLogic Provides HomePlay Service
to Scientific Games. Industry News. vol
12/3. p.28. November/December 2004.
Maryland Lottery to Pilot RaceTrax. In-
dustry News. vol 12/3. p. 30. Novem-
ber/December 2004.

Vendor Guide to Online Terminals. vol
12/3. p.40. November/December 2004.
Printer Purchase. Vendor Works. vol 12/
3. p. 45. November /December 2004.
Towa Contract. Vendor Works. vol 12/
3. p. 46. November /December 2004.
Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

SisTEMAS TECNICOS DE LOTERIAS DEL EsTaDO (STL)

Spanish Contract. Vendor Works. vol
11/5. p. 33. February 2004.

SMARTPLAY INTERNATIONAL

Smartplay Continues Global Expan-
sionin Lottery Industry. Industry News.
vol 12/2. p. 30. October 2004.

SouTH CAROLINA EDUCATION LOTTERY

Artist Ticket Series. Lottery Biz. vol 11/
7.p. 8. May 2004.

Carolina Millionaire. Lottery Biz. vol
11/8. p. 6. June 2004.

Carolina Millionaire. Vendor Works. vol
12/2. p. 6. October 2004.

North American Lottery Roundup. vol
12/2.p. 21. October 2004.

SouTH DAKOTA LOTTERY

Deadwood Ticket. Lottery Biz. vol 11/
8. p. 4. June 2004.

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

SD Extension. Vendor Works. vol 12 /2.
p- 37. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

SPIELO

European Lottery VLT Report. vol 11/
5.p. 11. February 2004.

2004 Contractor Survey. vol 11/5.p. 16.
February 2004.

Oregon Contract. Vendor Works. vol 11/
6. p. 37. March/April 2004.

GTECH Completes Acquisiting Of
Spielo Manufacturing Incorporated.
Industry News. vol 11/8. p. 28. June
2004.

Best Instant Games of the Year. vol 11/
9.p. 13. July/ August 2004.

VLT: State of the Industry. vol 12/1. p.
10. September 2004.

SPORDIENNUSTUS A/S

Estonian Contract. Vendor Works. vol
11/5. p. 34. February 2004.

SPORTNA LOTERIJA (SLOVAKIA)

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

STAATLICHE LOTTERIEVERWALTUNG BAYERN

International Lottery Roundup. vol 12/
3. p- 20. November / December 2004.

SUPREME VENTURES LIMITED (JAMAICA)

Jamaica VLTs. Vendor Works. vol 11 /9.
p- 34. July/ August 2004.

SVENSKA SPEL

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 10. January 2004.
European Lottery VLT Report. vol 11/
5.p.9. February 2004.
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SAGEM Wins Online Terminal Contract
From Svenska Spel. Industry News. vol
11/6. p. 33. March/ April 2004.

New CEO. Globe Link. vol 12/1. p. 32.
September 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

International Lottery Roundup. vol 12/
3. p. 20. November / December 2004.
Sweden’s Stryktipset Turns 70. vol 12/
3. p. 32. November/ December 2004.

SWISSLOS

Swiss Oddset ALC. Globe Link. vol 11/
5. p. 32. February 2004.

OE Netgame to Supply Voice Channel
to SwissLos. Industry News. vol 11/7.
p- 29. May 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

SZERENCSEJATEK RT.

Instant Automation. Globe Link. vol 11/
8. p. 31. June 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

Hungarian Report. Globe Link. vol 12/
2. p. 36. October 2004.

TAIWAN PuBLIC WELFARE LOTTERY

Taiwanese Lottery Maps Out Future. vol
11/8. p. 26. June 2004

International Lottery Roundup. vol 12/
3. p. 20. November / December 2004.

TAke-A-Ticker, INC.

Take-A-Two. Vendor Works. p. 34. Janu-
ary 2004.

$20 Triple Play. Lottery Biz. vol 11/4. p
6. January 2004.

2004 Contractor Survey. vol 11/5.p. 13.
February 2004.

Best Instant Games of the Year. vol 11/
9. p. 13. July / August 2004.

TATTERSALL’S SWEEP CONSULTATION

European Lottery VLT Report. vol 11/
5.p. 9. February 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

ASX Listing. Globe Link. vol 11/7. p.
31. May 2004.

Norwegian IVTs. Vendor Works. vol
12/2.p. 37. October 2004.

Nigerian Biz. Vendor Works. vol 11/8.
p- 33. June 2004.
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TeLECom GAME FACTORY

Texas Radds® Biz. Vendor Works. p. 34.
January 2004.

RADDS® Vendor Works. vol 12/1. p.
34. September 2004.

TeNNEsSEE EDUCATION LotTery CORP.

TN Online Award. Vendor Works. vol
11/4. p 33. January 2004.

TN Instant Award. Vendor Works. vol
11/4. p 33. January 2004.

Tennessee Startup. Lottery Biz. vol 11/
5. p 4. February 2004.

Tennessee Business. Vendor Works. vol
11/5. p. 34. February 2004.

Pick 3 Launch. Lottery Biz. vol 11/6. p.
10. March/ April 2004.

TN Powerball. Lottery Biz. vol 11/7. p.
10. May 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

Texas LOTTERY COMMISSION

Texas” Mega Millions. Lottery Biz. vol
11/4. p 4. January 2004.

Texas Radds® Biz. Vendor Works. vol
11/4. p 34. January 2004.

Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.

North American Lottery Roundup. vol
12/2. p. 21. October 2004.

Texas Contract. Vendor Works. vol 12/
2. p. 37. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.
Texas Award. Vendor Works. vol 12/3.
p-46. November/December 2004.

Tipos AS

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

TOTALIZATOR SPORTOWY
Pink Panther™ Launched in Australia

and Europe. Industry News. vol 11/8.
p- 29. June 2004.

TurkiSH NATIONAL LOTTERY

International Lottery Roundup. vol 12/
3. p- 20. November / December 2004.

U.K. NATIONAL LOTTERY

Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/ April 2004.

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

10" Birthday. Globe Link. vol 12/2. p.
35. October 2004.

UNIVERSITY OF ICELAND LOTTERY

European Lottery VLT Report. vol 11/
5.p. 9. February 2004.

UTHINGO MANAGEMENT Prv. LTD.

New Ad Campaign. Globe Link. vol
12/1. p. 32. September 2004.

VERMONT LOTTERY

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
Vermont Extension. Vendor Works. vol
11/6. p. 38. March/ April 2004.
Powerball Launch. Lottery Biz. vol 11/
9.p. 4. July/August 2004.

North American Lottery Roundup. vol
12/2.p. 21. October 2004.

Vermont Extension. Vendor Works. vol
12/2. p. 37. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

VIDEO LOTTERY TERMINALS (VLTS)

European Lottery VLT Report. vol 11/
5.p.9. February 2004.

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

VIRGINIA LOTTERY

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
La Fleur’s 9" Annual Symposium. vol
11/7. p. 15. May 2004.

Virginia Lottery Creates Strategic Part-
nership with OGT & GTECH. vol 11/9.
p- 12. July / August 2004.

Lottery Extensions. Vendor Works. vol
11/9. p. 33. July / August 2004.

North American Lottery Roundup. vol
12/2. p. 22. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

WASHINGTON STATE LOTTERY

New WA Director. vol 11/4. p 8. Janu-
ary 2004.

Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.

Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

Washington News. Vendor Works. vol
11/7. p. 34. May 2004.

Washington Biz. Vendor Works. vol 11/
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7. p. 34. May 2004.

Washington’s LPVMs. Vendor Works.
vol 11/7. p. 34. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 13. June 2004.

Washington Lottery: Funanthropic. vol
12/1. p. 24. September 2004.

The Price Is Right™. Vendor Works. vol
12/1. p. 34. September 2004.

North American Lottery Roundup. vol
12/2. p. 22. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November /December 2004.

WESTDEUTSCHE LOTTERIE

Million Euro Ticket. Globe Link. vol 12/
1. p. 31. September 2004.

WestLotto Startup. Vendor Works. vol
12/3.p.45. November/December 2004.

WEsTERN CANADA LotTery Corp. (WCLC)

C$2 Lotto 6/49. Globe Link. vol 11/4.
p- 31. January 2004.

Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.

La Fleur’s 9" Annual Symposium. vol
11/7. p. 17. May 2004.

Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.

The Plus Ends. Globe Link. vol 11/8. p.
32. June 2004.

WCLC Will Launch its Second CD-
ROM Ticket for the Holidays. Industry
News. vol 12/3. p. 29. November/De-
cember 2004.

Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November / December 2004.

WESTVIRGINIA LOTTERY

La Fleur’s 9" Annual Symposium. vol
11/7. p. 15. May 2004.

Keystone Competition. Lottery Biz. vol
11/9. p. 8. July / August 2004.

VLT: State of the Industry. vol 12/1.p. 9.
September 2004.

North American Lottery Roundup. vol
12/2. p. 22. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November /December 2004.

WINCOR NIXDORF

Saxony Award. Vendor Works. vol 11/
4. p. 33. January 2004.

2004 Contractor Survey. vol 11/5.p. 16.
February 2004.

Wincor World 04 Attracts 7,700 Attend-

ees Representing 50 Nations. Industry
News. vol 11/8. p. 28. June 2004.
Bavarian Contract. Vendor Works. vol
11/9. p. 33. July/ August 2004.
Wincor-Nixdorf Wins Contract from
Deutsche Klassenlotterie Berlin. Indus-
try News. vol 12/1. p. 26. September
2004.

Land Brandenburg Lotto GmbH
Awards Contract to Wincor Nixdorf.
Industry News. vol 12/2. p. 34. October
2004.

Q&A: Wincor Nixdorf’s Story. Corpo-
rate Profile. vol 12/3. p. 27. November/
December 2004.

Vendor Guide to Online Terminals. vol
12/3. p.40. November/December 2004.
WestLotto Startup. Vendor Works. vol
12/3.p.45. November/December 2004.
Terminal Award. Vendor Works. vol 12/
3. p. 46. November / December 2004.

WINTV

WinTV Orders. Globe Link. vol 11/6. p.
36. March/ April 2004.
Drawing Machines. Vendor Works. vol
11/8. p. 34. June 2004.

WIiscoNsIN LOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.

WI Primary Contract. Vendor Works. vol
11/7. p. 33. May 2004.

Wisconsin Award. Vendor Works. vol
11/8. p. 34. June 2004.

Sweet 16. Lottery Biz. vol 12/1. p. 8. Sep-
tember 2004.

North American Lottery Roundup. vol
12/2.p. 22. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

WMS GAMING

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

WORLD LoTTERY AssociATION (WLA)

WTO Dispute. Globe Link. vol 11/4. p.
32. January 2004.

INDEX OF STATISTICAL REPORTS BY
MoNTH (CALENDAR 2004)

FeBruARY 2004 voL 11/5 2004 CONTRACTOR
SURVEY

1 U.S. Lotteries’ Instant Ticket Con-

tracts p 12- 13.

[ Instant Ticket Dispenser Manufac-
turers” U.S. Contracts p 13.

1 U.S. Lotteries” Online System Con-
tracts p 14.

1 Instant Printers’ International Con-
tracts p 15-16.

[ Online System and Terminal Ven-
dors’ International Contracts p 16-17.

FeBruAry 2004 voL 11/5: CALENDAR 2003
SALEs

1 U.S., Australian & Canadian Lotter-
ies’ Calendar 2003 Sales by Game p 18.
1 U.S., Australian & Canadian Lotter-
ies’ Calendar 2002 Sales by Game p 19.
1 U.S., Australian & Canadian Lotter-
ies Ranked by Calendar '03 Total, Total
PC and % Change in Sales p 20.

1 U.S., Australian & Canadian Lotter-
ies Ranked by Cal. 03 Instant, Instant
PC and % Change in Sales p 21.

1 U.S., Australian & Canadian Lotter-
ies’ Calendar 2003 vs. 2002 Instant Sales
by Price Point p 22.

FeBrRUARY 2004 voL 11/5: 4™ QUARTER
CALENDAR 2003 SALES

1 U.S., Australian & Canadian Lotter-
ies” 4" Quarter Calendar 2003 Sales by
Game p 23.

1 U.S., Australian & Canadian Lotter-
ies” 4" Quarter Calendar 2002 Sales by
Game p 24.

1 U.S., Australian & Canadian Lotter-
ies” 4 Quarter Calendar 2003 vs. 2002
Instant Sales by Price Point p 25.

[ European Lotteries” 4™ Quarter 2003
& 2002 Sales p 26.

MARcH/APRIL 2004 voL 11/6: 6™ ANNUAL
LotTeRY TRACKING STUuDY PP 15-18.

MARcH/APRIL 2004 voL 11/6: 2003 WoORLD-
WIDE LOTTERY SALES

(12003 Worldwide Lottery Sales p 19.
(12003 African Lottery Sales p 20.
(12003 Asian/Middle East Lottery Sales
p 20.

(12003 Australian Lottery Sales p 21.
(12003 European Lottery Sales p 21-22.
(1J 2003 Central & South American &
Caribbean Lottery Sales p 23.

(12003 North American Lottery Sales p
23-24.

(12003 European Lottery VLT Net Ma-
chine Income p 24.

(12003 North American Lottery VLT Net
Machine Income p 24.
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[d Worldwide Lotteries Ranked by Top
25 Calendar ‘03 Total & Total PC Sales
p 25.

[J Worldwide Lotteries Ranked by Top
25 Calendar ‘03 Combined Lotto and
Spiel & Combined Lotto and Spiel PC
Sales p 26.

1 Worldwide Lotteries Ranked by Top
25 Calendar ‘03 Combined Instant and
Pulltab & Combined Instant and Pulltab
PC Sales p 27.

(1 Worldwide Lotteries Ranked by Top
25 Calendar ‘03 VLT and VLT PC Net
Machine Income p 28.

May 2004 voL 11/7: FiscaL 2003 AGENT
REPORT

A U.S. Lotteries” FY03 Agent Commis-
sions p 22.

1 Australian & Canadian Lotteries’
FY03 Agent Commissions p 23.

JUNE 2004 voL 11/8: ONLINE GAMES: LOTTERY
IMPACT THEORY

1 U.S. lotteries” Online, Instant & VLT
Sales (FY93-FY03) p 13.

(1 Percentage of Total Sales by Type of
Lottery Product p 13.

1 Canadian lotteries” Online, Instant
& VLT Sales (FY93-FYO03) p 15.

[d Percentage of Total Sales by Type of
Lottery Product p 15.

JUNE 2004 voL 11/8: 15" QUARTER CALENDAR
2004 SaLEs

1 U.S. Lotteries’ 1+ Quarter Calendar
2004 Sales by Game p 17.

1 U.S. Lotteries” 1¢t Quarter Calendar
2003 Sales by Game p 18.

(A Australian & Canadian Lotteries’ 1+
Quarter Calendar 2004 Sales by Game
p19.

(1 Australian & Canadian Lotteries” 1+
Quarter Calendar 2003 Sales by Game
p19.

1 U.S., Australian & Canadian Lotter-
ies’ 1t Quarter Calendar 2004 vs. 2003
Instant Sales by Price Point p 20.

1 U.S., Australian & Canadian Lotter-
ies Ranked by 1+ Quarter 2004 Total,
Total PC and % Change in Sales p 21.
1 U.S, Australian & Canadian Lotter-
ies Ranked by 1+ Quarter 2004 Instant,
Instant PC and % Change in Instant
Sales p 22.

[J European Lotteries” 1+t Quarter 2004
& 2003 Sales p 23.

27/ LA FLEUR's MAGAZINE / JaANUARY 2005

Juty /Aucust 2004 voL 11/9: BesT INSTANT
GAMES OF THE YEAR

L U.S. Lotteries” FY04 vs. FY05 Instant
Strategies p 14.

(1 Australian Lotteries” FY04 vs. FY(05
Instant Strategies p 14.

[ Canadian Lotteries” FY04 vs. FY05
Instant Strategies p 14.

1 U.S. Lotteries” FY04 vs. FY04 Prize
Payout Rate by Price Point p 15.

1 Australian Lotterie’s FY04 vs. FY(05
Prize Payout Rate by Price Point p 15.
[ Canadian Lotterie’s FY04 vs. FY05
Prize Payout Rate by Price Point p 15.
L U.S. Lotteries’ Top 3 FY04 $1 Instant
Games p 16-17.

0 US. Lotteries” Top 3 FY04 Non-$1
Instant Games p 18-19.

1 Australian Lotteries” Top 3 FY04 $1
Instants p 20.

1 Canadian Lotteries” Top 3 FY04 C$1
Instants p 20.

(1 Australian Lotteries’ Top 3 FY04 Non-
$1 Instant Games p 20.

1 Canadian Lotteries” Top 3 FY04 Non-
C$1 Instant Games p 21.

[ European Lotteries” Calendar 2003
Instant Marketing Strategies p 21.

[ European Lotteries” Calendar 2003
Top Per Capita Average Weekly Instant
Game Sales p 21.

1 U.S. Lotteries” Top FY04 $2 (Non-
Holiday) Instant Game p 22.

[ Australian Lotteries” Top FY04 $2
(Non-Holiday) Instant Game p 22.

[ Canadian Lotteries” Top FY04 $2
(Non-Holiday) Instant Game p 22.

1 U.S. Lotteries” Top FY04 $3 (Non-
Holiday) Instant Game p 23.

[ Australian Lotteries” Top FY04 $3
(Non-Holiday) Instant Game p 23.

[ Canadian Lotteries” Top FY04 $3
(Non-Holiday) Instant Game p 23.

1 U.S. Lotteries” Top FY04 $5 (Non-
Holiday) Instant Game p 24.

[ Australian Lotteries” Top FY04 $5
(Non-Holiday) Instant Game p 24.

[ Canadian Lotteries” Top FY04 $5
(Non-Holiday) Instant Game p 24.

1 U.S. Lotteries” Top FY04 $10 (Non-
Holiday) Instant Game p 25.

[ Australian Lotteries” Top FY04 $10
(Non-Holiday) Instant Game p 25.

O Canadian Lotteries” Top FY04 $10
(Non-Holiday) Instant Game p 25.

1 U.S. Lotteries” Top FY04 $20 (Non-
Holiday) Instant Game p 25.

SepTEMBER 2004 voL 12/1: FiscaL 2004 SALEs
REPORT

1 U.S., Australian & Canadian Lotter-
ies” Fiscal 2004 Sales Results p 14.

1 U.S., Australian & Canadian Lotter-
ies” Fiscal 2003 Sales Results p 16.

1 U.S. Lotteries, Australian & Cana-
dian’ Fiscal 2003 Sales by Game p 14.
1 U.S., Australian & Canadian Lotter-
ies Ranked by FY04 Total, Total PC and
% Change in Sales p 18.

1 U.S., Australian & Canadian Lotter-
ies Ranked by FY04 Instant, Instant PC
and % Change in Sales p 19.

1 U.S., Australian & Canadian Lotter-
ies” Fiscal 2004 vs. 2003 Instant Sales
by Price Point p 17.

SEPTEMBER 2004 voL 12/1: 2% QUARTER
CALENDAR 2004 SALES

1 U.S., Australian & Canadian Lotter-
ies’ 2n Quarter Calendar 2003 Sales by
Game p 20.

1 U.S., Australian & Canadian Lotter-
ies’ 2r Quarter Calendar 2003 Sales by
Game p 21.

1 U.S., Australian & Canadian Lotter-
ies’ 2nd Quarter Calendar 2004 vs. 2003
Instant Sales by Price Point p 22.

[ European Lotteries’ 2" Quarter Cal-
endar 2004 & 2003 Sales p 23.

NovemBer/DEecemser 2004 voL 12/3: 3
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Corprorare Prorie: Lorrery Dynamics

I ottery Dynamics LLC is a
company with a mission—to
revitalize the lottery industry’s

core games with its proprietary concepts

designed to boost lotto sales and profits

40%-100%.

After years of research and develop-
ment, Lottery Dynamics launched its
Lotto Gold+™ program to the industry
at the World Lottery Association con-
ference in Durban, South Africa in No-
vember and found industry executives
ready to listen and excited by what they
heard.

“Our patent-pending program is
unique in that we can take an industry
whose key product, Lotto, hasbeenina
downtrend for years, and ramp up sales
and profits dramatically with simple
changes that will not cost the jurisdic-
tions any more in percent-of-sales
payouts and will transfer all prize risk
to Lottery Dynamics and its strategic
partners,” said Robert Wright, company
founder, chairman and chief executive
officer.

The foundation of Lotto Gold+™:is
player choice and player value. Player
choice means offering players a new
price structure that eliminates the fixed
$1 ticket that dates back 20 plus years
and offers multiple-priced tickets of $1,
$2 and $3, for example. The player
chooses the price he wants to pay for
the ticket as well as the percentage of
the prize he wants to win.

Player value means jackpots will no
longer start at very low levels. Instead,
Lotto Gold+™ will provide guaranteed
starting jackpots 3-4 times current lev-
els to provide jackpots players want to
play for. Additionally, players will get
a “free” chance at a daily draw with
every ticketbought.

“This strategy has clearly proven
itself in the instant game sector where
multiple-priced tickets and higher jack-
pots are a huge success and are dou-
bling and tripling the revenue per ticket
sold. Now, for the first time, Lottery
Dynamics can help jurisdictions
achieve these results for lotto by offer-

ing multiple-priced tickets and assum-
ing all of the prize risk,” said Wright.

Founper’s BACKGROUND

Before starting Lottery Dynamics,
Wright served in a variety of consulting
positions with emerging companies
and technologies. During the Carter
administration, Wright was retained as
a financial consultant to the Energy
Department for the development of al-
ternative energy projects.

But specifically it was his work in
the emerging contingency prize insur-
ance market niche within the general
insurance industry that led to the cre-
ation of Lottery Dynamics.

Wright analyzed individual lotter-
ies’ per draw play for player patterns,
ticket sales and current jackpot devel-
opment to determine the value of
changing the Lotto structure.

“We looked at literally tens of bil-
lions of ticket sales and thousands of
individual draws across a majority of
the world’s lotteries,” said Wright.
“That research led to the creation of the
Lotto Gold+™ program methodology
and patent filings. The proof of the
program’s extraordinary benefits and
viability came from backtesting our
Lotto Gold+™ program to actual prior
play conditions with specific lotteries.”

Lotto Gold+™ was designed to cre-
ate bigger jackpots by eliminating the
pari-mutuel approach and replacing it
with a “probability-based” structure.

Currently, lottery jackpots start out
low and increase progressively with
ticket sales. “This pari-mutuel structure
is a catch 22 for the lotteries because
players generally shun small jackpot
games,” said Wright. “We offer and as-
sume the risk for starting jackpots three
to four times greater than current levels
based on the expectation of achieving
greater ticket sales knowing that higher
jackpots will drive ticket sales through
the levels needed.”

Wright stresses that Lottery Dynam-
ics is not competing with online lottery
vendors or their systems and products.

“Since
most vendors
to the lotteries
have fixed-
percentage of
gross sales
contracts, we
actually will
benefit all the
vendors dra-
matically as
lottery sales climb with our programs,”
said Wright. “The other thing to remem-
ber is that strategically our programs
are proprietary and are implemented
only in consort with some of the largest
insuring entities in the world, so in ac-
tuality we are the sole source of a major
industry evolution and can provide bil-
lions in program value backed by hun-
dreds of billions of assets.”

In terms of fees, Wright said there is
no real cost for a lottery to implement
Lotto Gold+™; however, the firm does
require a five-year contract commit-
ment.

“If a lottery is offering a 6 of 49 game
matrix, for example, with five or six prize
levels and a prize cost equal to 50% of
sales, we will give that lottery a turnkey
program for the same 50% of sales for
the exact same game and prize levels
with our licensing fee and all of our fea-
tures included, said Wright.

As a result of the WLA conference,
Lottery Dynamics has follow-up nego-
tiations scheduled with jurisdictions
around the world.

Earlier, the company began market-
ing its programs in South America and
has recently signed agreements in Ar-
gentina for new games specifically de-
veloped for that market.

“We particularly like the under-de-
veloped South American lottery market
for its potential for extraordinary long-
term growth,” said Wright

“Additionally, without divulging
confidences, we can tell you that we are
in substantive discussions and market
testing with a number of major U.S. lot-
tery jurisdictions,” Wright added. Y |
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Q&A: IntraLor’s AnTonoPouLOs

Athens, Greece, has excelled in
Olympic fashion in expanding its
global lottery presence.

Since winning its first system con-
tract in Europe from Greece’s OPAP in
1988, INTRALOT has sprinted ahead,
expanding its presence in Europe with
a total of 12 out of 20 lottery contracts in
Bulgaria, Cyprus, Germany, Greece,
Macedonia, Malta, Moldova, Poland,
Romania, Serbia, Turkey and Ukraine.

INTRALOT has also secured a
strong position in South America and
has established a foothold in North
America. In July 2004, the Nebraska
Lottery converted to INTRALOT’s
online lottery system. In South America,
INTRALOT supplies lotteries in Chile,
Colombia and Peru.

INTRALOT is now focusing its at-
tention on winning new business in Af-
rica and Australasia. INTRALOT sup-
plies the Philippines lottery and most
recently, INTRALOT was short listed as
one of three contenders for anew online
gaming system for the Lotteries Com-
mission of New Zealand.

INTRALOT is a leading supplier of
integrated gaming and transaction pro-
cessing systems. Its newest innovation,
the B-On gaming platform, features
multiplayer mobile and PC gaming ca-
pabilities coupled with betting, tourna-
ments and instant tickets. B-On gam-
ing platform can support a wide range
of game types involving skill, knowl-
edge and chance. In addition, commu-
nity features such as friends’ lists,
matchmaking, presence, chat and in-
stant messaging complement the rich
gaming experience.

In the Q&A below, Terri La Fleur,
publisher of La Fleur’s Magazine, talks
with INTRALOT CEO Constantinos
Antonopoulos about what’s ahead:

INTRALOT S.A., headquartered in

La Fleur’s: What are INTRALOT’s
chief priorities in calendar 2005?

Antonopoulos: “For 2005, INTRALOT’s
main priorities will be to further im-
prove the profitability of recent start-up
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international operations, as 2005 is the
year that many new projects will be fully
operational. Moreover, the Group will
continue to pursue its successful inter-
national expansionary strategy in five
continents. INTRALOT will focus on
organic growth as opposed to growth
through acquisitions, which has been
the main trend in our industry lately.
Finally, we will build on our new gam-
ing-content B-On platform.”

La Fleur’s: What is B-On?

Antonopoulos: “B-On platform is the
first example of how betting and enter-
tainment convergence is realized in a
virtual gaming community of connected
mobile and personal computer users.
We are excited about the opportunity to
present to the lottery industry this
unique gaming platform B-On, which
offers to the players the key perquisites
of our era: mobility, knowledge and skill
games and socializing. We have long
ago focused our efforts in developing a
platform that convergence gaming with
entertainment and socializing. B-On is
this innovative solution that meets the
needs of the changing lottery industry.”

La Fleur’s: How would you rate
INTRALOT’s performance on the
stock market as calendar 2004 comes
to a close?

Antonopoulos: “Up to mid-2004, our
share price experienced some pressure
from its highs in the two first months of
the year mainly due to market technical
factors such as the full stock-portfolio
liquidation of closed-end funds owned
by major local banks. However, this
trend has reversed in 3Q04 and we have
witnessed robust stock performance
since investors have increased visibil-
ity regarding our company’s interna-
tional operations. We have outper-
formed the FTSE-ASE Mid-40 index by
17%.”

La Fleur’s: During the first nine
months of 2004 (ended September 30),
Intralot’s revenues were down 9.7%

but gross profit
was up 15.6%. "
Can you elabo-
rate?
Antonopoulos:
“The drop in
revenues is at-
tributed to the
expiration of the
instant ticket li-
cense in Greece
within September 2003. Gross profit has
risen in the same period since
INTRALOT has undertaken projects
that are more profitable than the instant
ticket operation in Greece. For the full
year 2004 we expect sales to be flat as
our international operations continue
to gain ground in each quarter.”

La Fleur’s: Lets look at INTRALOT’s
individual markets. Europe is by far
the most important in terms of total cli-
ent market share. What’s ahead in 2005
for your European customers?
Antonopoulos: “Our operations in Eu-
rope have posted very strong perfor-
mance in 2004. In Bulgaria, the penetra-
tion of fixed-odds sports betting
continues and we are expanding the
sales network in the country, as the
market has a very promising potential.
In Romania, VLTs have been very suc-
cessful and we will continue to increase
their number. Moreover, we recently
started the pilot phase of fixed-odds
sports betting, which will be offered
throughout the country in the beginning
of 2005. In Cyprus, we are expecting the
decrease or even the abolition of the bet-
ting tax, which should boost our
subsidiary’s sales. Malta recently
started operations with strong results.
Last but not least, in Greece, the fixed-
odds sports betting game that we have
been managing for the past five years
seems to have entered a maturity phase;
however, it managed to maintain its
sales level despite the introduction of
fast KENO.”

La Fleur’s: How would you rate the
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startup of your Malta operations? What
is the forecast for sales improvement
as aresult of this privatization effort?
Antonopoulos: “We are very pleased
with our business in Malta, which
started in July 2004. Just a few months
after taking over the lottery in the coun-
try we introduced a new game, specifi-
cally fixed-odds sports betting. This in-
dicates INTRALOT’s ability to design
and market successfully new games
within short time periods in addition
to the flexibility and value-added that
an experienced private company can
offer.”

La Fleur’s: Now lets look at your busi-
ness outside of Europe. How much of
your time is taken up by INTRALOT’s
expansion efforts outside Europe?
Antonopoulos: “Our operations in
North and South America are decen-
tralized and are responsible for deci-
sion making on a local level. Therefore,
we do not travel to the Americas from
our headquarters. Management cur-
rently travels a lot to Australasia and
Africa; however, we are in the process
of establishing a similar strategy in these
continents as well.”

La Fleur’s: What are your primary glo-
bal targets for expansion (i.e. Africa,
Asia, Middle East, Latin America,
North America)? Why?
Antonopoulos: “Currently, we are fo-
cusing on the Americas, Australia and
Africa. Our primary goal would be to
obtain our first contracts in Australia
and Africa, as such moves would per-
mit INTRALOT to penetrate two new
continents.”

La Fleur’s: What are the next opportu-
nities to win business in the U.S. now
that INTRALOT USA has successfully
launched its first online system in Ne-
braska?

Antonopoulos: “The project in Ne-
braska has proven very successful for
INTRALOT as our company managed
to penetrate a market that was domi-
nated by two U.S. companies by offer-
ing a product of high technical stan-
dards. Itis true that the Nebraska project
has become a showcase for our com-

pany within the U.S. and not only. We
continue to aim at new clients in the US
and I believe that in the near future we
will sign a number of such contracts.”

La Fleur’s: What has been key to
INTRALOT’s success in expanding its
business share in Latin America?
Antonopoulos: “We believe that our
success in Latin America is based on a
number of factors: first we offer a com-
plete range of high quality services, sec-
ond we brought fixed-odds sports bet-
ting to the continent for the first time, a
move that indicates our strong competi-
tive advantages over our peers.

Last but not least, we have a strong
track record of boosting lotteries sales
due to our marketing skills. The combi-
nation of all these factors hasled us to a
very good market share.”

La Fleur’s: Briefly, what is the status of
your ongoing contracts in Chile, Peru
and Colombia?

Antonopoulos: “In Chile, where we sup-
ply the online system to Polla Chilena,
we introduced fixed-odds sports betting
in July 2004, which we operate for Polla,
with quite satisfactory results. In Peru,
the merger between INTRALOT de Peru
and the acquired company Tektron was
completed within 2004. Moreover, the
installation of our online systems in the
ex-Tektron point-of-sales is expected to
boost the lottery’s sales and increase
efficiency of operations. Finally, in Co-
lombia, we won through a tender pro-
cess an exclusive license for the opera-
tion and management of sports games.
Currently, we are in the phase of pre-
paring to launch the games in the coun-
try, which should take place within the
first half of 2005.”

La Fleur’s: Lets talk about VLTs. Has
the implementation in Moldova and
Romania been successful? Has
INTRALOT supplied its own brand of
VLTs in these markets?

Antonopoulos: “The implementation of
VLTs has been highly successful firstly
in Romania and then in Moldova. More-
over, the success of VLTs has spilled
over to other games: for instance, tradi-
tional lottery sales have increased three-

times in Romania in U.S.-dollar terms
in the past years due to the ‘supermar-
ket’ effect. In addition to our products,
VLTs are also purchased from various
third party suppliers and in accordance
to every local market’s needs. Within
2005, our plans include the introduc-
tion of VLTs in three more countries.”

La Fleur’s: Fixed odds betting has been
ahot product addition for INTRALOT
and its subsidiary the Betting Com-
pany. Can you elaborate on INTRA-
LOT’s expansion into new markets in
2004-2005?

Antonopoulos: “Within 2005 we intro-
duced fixed-odds sports betting in five
countries bringing our total sports bet-
ting presence to 10 countries. Currently,
some of these countries have large ille-
gal markets from which we expect to
obtain a considerable share. Moreover,
as people become more aware of the
game and increase their knowledge, we
expect penetration to increase.”

La Fleur’s: What is your forecast for
lottery sales via alternative distribution
networks?

Antonopoulos: “In the short-term, we
expect that alternative channels should
account for 10-15% of total lottery sales
depending on factors such as the pen-
etration of Internet and mobile tele-
phony in each particular country. This
should change in the mid-term as mo-
bile phones become more sophisticated
and offer menu-driven operations,
which will be more user friendly, and
as interactive-TV penetration in-
creases.”

LaFleur’s: What's your forecast for the
future?

Antonopoulos: “I have nothing to add
or delete to my forecasta couple of years
ago: “The industry will change in a few
years. Lotteries will become more and
more content providers. New vendors
will enter the industry, bringing their
expertise from other industries. New
interactive games will be developed.
Mobility will become the new key word,
but credibility will remain as always the
key factor of our business.”
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