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LA FLEUR’S 2004 INDEX OF ARTICLE IS SPONSORED WITH THE FINANCIAL SUPPORT OF THE FOLLOWING ADVERTISERS IN THIS EDITION: EDITEC S.A., ESSNET, HAZEN PAPER COMPANY,
INGENIO, INTRALOT, LOTTERY DYNAMICS, OLIVETTI TECNOST, POLLARD BANKNOTE, R. FRANCO TECHNOLOGIES AND SCIENTIFIC GAMES. l
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EGET Delivers Mobile Video Poker &
MMS Mobile Scratch Card. Industry
News. vol 12/3. p. 28. November/De-
cember 2004.

AAAAALBERTALBERTALBERTALBERTALBERTA G G G G GAMINGAMINGAMINGAMINGAMING & L & L & L & L & LIQUORIQUORIQUORIQUORIQUOR C C C C COMMISSIONOMMISSIONOMMISSIONOMMISSIONOMMISSION

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

AAAAANNNNN P P P P POSTOSTOSTOSTOST N N N N NATIONALATIONALATIONALATIONALATIONAL L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

In Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.
International Lottery Roundup. vol 12/
3. p. 17. November/December 2004.

AAAAARIZONARIZONARIZONARIZONARIZONA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

La Fleur’s 9th Annual Symposium. vol
11/7. p. 14. May 2004.
Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.
Better Distribution And Game Mix Im-
prove Arizona’s Scratcher Sales. Indus-
try News. vol 11/7. p. 28. May 2004.
Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.
The Pick’s Extra. Lottery Biz. vol 11/9.
p. 8. July/August 2004.
North American Lottery Roundup. vol
12/2. p. 15. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

AAAAATLANTICTLANTICTLANTICTLANTICTLANTIC L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY C C C C CORPORATIONORPORATIONORPORATIONORPORATIONORPORATION (ALC) (ALC) (ALC) (ALC) (ALC)

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
C$2 Lotto 6/49. Globe Link. vol 11/4.
p. 31. January 2004.
Good Morning ALC. Globe Link. vol 11/
5. p. 32. February 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 17. May 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
Atlantic Payday. Globe Link. vol 11/7.
p. 32. May 2004.
The Big Scratch Event. Globe Link. vol

11/9. p. 31. July/August 2004.
PlaySphere Debuts. Globe Link. vol 12/
1. p. 31. September 2004.
North American Lottery Roundup. vol
12/2. p. 15. October 2004.
Atlantic Lottery Commences Selling
Lottery Products via the Internet. vol
12/2. p. 28. October 2004.
Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November/December 2004.

AAAAAUSTRIANUSTRIANUSTRIANUSTRIANUSTRIAN L L L L LOTTERIESOTTERIESOTTERIESOTTERIESOTTERIES

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.
International Lottery Roundup. vol 12/
3. p. 17. November/December 2004.

B.C.  LB.C.  LB.C.  LB.C.  LB.C.  LOTTERYOTTERYOTTERYOTTERYOTTERY C C C C CORPORATIONORPORATIONORPORATIONORPORATIONORPORATION (BCLC) (BCLC) (BCLC) (BCLC) (BCLC)

Canucks Partnership. Globe Link. vol
11/5. p. 31. February 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 17. May 2004.
BC/49 Sales Up 7%. Globe Link. vol 11/
9. p. 32. July/August 2004.
North American Lottery Roundup. vol
12/2. p. 15. October 2004.
BCLC Explands into Internet Sales. vol
12/3. p. 42. November/December 2004.

BBBBBETTINGETTINGETTINGETTINGETTING C C C C COMPOMPOMPOMPOMPANYANYANYANYANY     S.A.

ISO 9001:2000. Vendor Works. vol 11/
5. p. 34. February 2004.
Record 2003 Sales. Globe Link. vol 11/
6. p. 36. March/April 2004.
Effie Award. Vendor Works. vol 11/7.
p. 34. May 2004.
Betting Company Expands Client List
for Fixed Odds Betting. Industry News.
vol 11/8. p. 29. June 2004.
EURO 2004. Globe Link. vol 11/9. p. 32.
July/August 2004.

BBBBBETWAREETWAREETWAREETWAREETWARE

BCLC Explands into Internet Sales. vol
12/3. p. 42. November/December 2004.

BBBBBOSSOSSOSSOSSOSS M M M M MEDIAEDIAEDIAEDIAEDIA     ABABABABAB

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
Norwegian IVTs. Vendor Works. vol
12/2. p. 37. October 2004.

BBBBBRITISHRITISHRITISHRITISHRITISH     AAAAAIRIRIRIRIRWWWWWAAAAAYSYSYSYSYS

Big Ben Bucks. Lottery Biz. vol 11/5. p
8. February 2004.

CCCCCALIFORNIAALIFORNIAALIFORNIAALIFORNIAALIFORNIA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Molica Resigns. Lottery Biz. vol 11/7.
p. 10. May 2004.
California’s e-Business Solution. vol
11/7. p. 24. May 2004.
California Lottery Launches a $5 Holo-
graphic Scratch Ticket. Industry News.
vol 11/8. p. 30. June 2004.
Holographic Wonder. Lottery Biz. vol
11/9. p. 10. July/August 2004.
North American Lottery Roundup. vol
12/2. p. 15. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

CCCCCAMELOTAMELOTAMELOTAMELOTAMELOT G G G G GROUPROUPROUPROUPROUP P P P P PLCLCLCLCLC.....

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/April 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 13. May 2004.
International Lottery Roundup. vol 12/
3. p. 17. November/December 2004.

CCCCCOGEMAOGEMAOGEMAOGEMAOGEMATTTTT S. S. S. S. S.PPPPP.A..A..A..A..A.

Italian AWPs. Vendor Works. vol 11/9.
p. 34. July/August 2004.

CCCCCOLORADOOLORADOOLORADOOLORADOOLORADO L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Zamarripa Retires. vol 11/4. p 8. Janu-
ary 2004.
New CO Director. Lottery Biz. vol 11/5.
p 8. February 2004.
COL Coral Cash. Vendor Works. vol
12/2. p. 4. October 2004.
North American Lottery Roundup. vol
12/2. p. 16. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

CCCCCOMPOMPOMPOMPOMPANIAANIAANIAANIAANIA N N N N NAAAAATIONTIONTIONTIONTIONALAALAALAALAALA L L L L LOOOOOTERIATERIATERIATERIATERIA R R R R ROMANOMANOMANOMANOMANAAAAA

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
International Lottery Roundup. vol 12/
3. p. 17. November/December 2004.

CCCCCONNECTICUTONNECTICUTONNECTICUTONNECTICUTONNECTICUT L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY C C C C CORPORPORPORPORP.....

$20 Triple Play. Lottery Biz. vol 11/4. p
6. January 2004.
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La Fleur’s 9th Annual Symposium. vol
11/7. p. 16. May 2004.
Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.
Men Are From Mars. Lottery Biz. vol 12/
1. p. 6. September 2004.
Stud Poker Revamp. Vendor Works. vol
12/2. p. 6. October 2004.
North American Lottery Roundup. vol
12/2. p. 16. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

CCCCCREATIVEREATIVEREATIVEREATIVEREATIVE G G G G GAMESAMESAMESAMESAMES I I I I INTERNATIONALNTERNATIONALNTERNATIONALNTERNATIONALNTERNATIONAL (CGI) (CGI) (CGI) (CGI) (CGI)

$20 Triple Play. vol 11/4. p 6. January
2004.
2004 Contractor Survey. vol 11/5. p. 12.
February 2004.
Q&A: CGI’s Mike Kozdras. vol 11/5. p.
30. February 2004.
Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.
New Hampshire Is Third U.S. Jurisdic-
tion To Launch Progressive Ticket. In-
dustry News. vol 11/7. p. 30. May 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.
Progressive Tix. Lottery Biz. vol 12/1.
p. 6. September 2004.
Progressive Blackjack. Vendor Works.
vol 12/2. p. 12. October 2004.

CCCCCYBERYBERYBERYBERYBERSSSSSLINGOLINGOLINGOLINGOLINGO®®®®®

La Fleur’s 9th Annual Symposium. vol
11/7. p. 16. May 2004.
Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.’ Industry
News. vol 12/2. p. 32. October 2004.

CCCCCYBERVIEWYBERVIEWYBERVIEWYBERVIEWYBERVIEW

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
Czech Contract. Vendor Works. vol 11/
8. p. 34. June 2004.
VLT Contract. Vendor Works. vol 12/2.
p. 38. October 2004.

DDDDDANSKANSKANSKANSKANSK     TTTTTIPSTJENESTEIPSTJENESTEIPSTJENESTEIPSTJENESTEIPSTJENESTE

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Danish Keno. Globe Link. vol 11/5. p.

32. February 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.
International Lottery Roundup. vol 12/
3. p. 17. November/December 2004.

D.C. LD.C. LD.C. LD.C. LD.C. LOTTERYOTTERYOTTERYOTTERYOTTERY

12% Sales Increase. Lottery Biz. vol 11/
4. p 4. January 2004.
Hot Lotto Launch. Lottery Biz. vol 11/
7. p. 4. May 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 13. May 2004.
Caesars Palace®. Vendor Works. vol
11/7. p. 34. May 2004.
North American Lottery Roundup. vol
12/2. p. 16. October 2004.

DDDDDEEEEE L L L L LOTTOOTTOOTTOOTTOOTTO

Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
In Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.

DDDDDELAWAREELAWAREELAWAREELAWAREELAWARE L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Tabasco Hot Cash. Lottery Biz. vol 11/
6. p. 10. March/April 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 15. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.
Speedway Sponsorship. Lottery Biz. vol
12/1. p. 4. September 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
North American Lottery Roundup. vol
12/2. p. 16. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

DDDDDEUTSCHEEUTSCHEEUTSCHEEUTSCHEEUTSCHE K K K K KLASSENLOTTERIELASSENLOTTERIELASSENLOTTERIELASSENLOTTERIELASSENLOTTERIE B B B B BERLINERLINERLINERLINERLIN

Wincor-Nixdorf Wins Contract from
Deutsche Klassenlotterie Berlin. Indus-
try News. vol 12/1. p. 26. September
2004.

DDDDDEUTSCHEEUTSCHEEUTSCHEEUTSCHEEUTSCHE L L L L LOOOOOTTTTTTTTTTOOOOO     UNDUNDUNDUNDUND     TTTTTOOOOOTTTTTOOOOO

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

EEEEEDITECDITECDITECDITECDITEC S.A. S.A. S.A. S.A. S.A.

2004 Contractor Survey. vol 11/5. p. 16.
February 2004.
Suriname’s Keno 4. Globe Link. vol 11/

6. p. 36. March/April 2004.
WinTV Orders. Globe Link. vol 11/6. p.
36. March/April 2004.
La Fleur’s 1st Quarter Calendar 2004
Sales Report. vol 11/8. p. 17-23. June
2004.
Corporate Profile: Editec S.A. vol 11/8.
p. 24. June 2004.
Drawing Machines. Vendor Works. vol
11/8. p. 34. June 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 34. November/December 2004.

EGET (EEGET (EEGET (EEGET (EEGET (EUROPEANUROPEANUROPEANUROPEANUROPEAN G G G G GAMEAMEAMEAMEAME & E & E & E & E & ENTERTAINMENTNTERTAINMENTNTERTAINMENTNTERTAINMENTNTERTAINMENT

TTTTTECHNOLOGYECHNOLOGYECHNOLOGYECHNOLOGYECHNOLOGY L L L L LTDTDTDTDTD. . . . . AAAAABBBBB)))))

Estonian Contract. Vendor Works. vol
11/5. p. 34. February 2004.
EGET Delivers Mobile Video Poker &
MMS Mobile Scratch Card. Industry
News. vol 12/3. p. 28. November/De-
cember 2004.

EEEEELECTRONICLECTRONICLECTRONICLECTRONICLECTRONIC G G G G GAMEAMEAMEAMEAME C C C C CARDARDARDARDARD L L L L LTDTDTDTDTD. (EGC). (EGC). (EGC). (EGC). (EGC)

Electronic Game Card. Lottery Biz. vol
11/4. p 8. January 2004.
Electronic Scratch. Lottery Biz. vol 12/
1. p. 4. September 2004.
North American Lottery Roundup. vol
12/2. p. 18. October 2004.
Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

E-ME-ME-ME-ME-MARKETINGARKETINGARKETINGARKETINGARKETING

Website Revamp. Lottery Biz. vol 11/6.
p. 9. March/April 2004.
COL Coral Cash. Vendor Works. vol
12/2. p. 4. October 2004.
Club Sélect. Globe Link. vol 12/2. p. 36.
October 2004.

EEEEEMPRESSAMPRESSAMPRESSAMPRESSAMPRESSA     TTTTTERRITERRITERRITERRITERRITORIALORIALORIALORIALORIAL     PPPPPARAARAARAARAARA     LALALALALA S S S S SALUDALUDALUDALUDALUD (ETESA) (ETESA) (ETESA) (ETESA) (ETESA)

Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.

EEEEERNSTRNSTRNSTRNSTRNST &  &  &  &  & YYYYYOUNGOUNGOUNGOUNGOUNG     TTTTTURKEYURKEYURKEYURKEYURKEY

Turkey Privatization. Vendor Works. vol
12/3. p. 46. November/December 2004.

EEEEESSSSSSSSSSNNNNNETETETETET

EssNet Interactive Will Provide IVT Sys-
tem to Norsk Tipping. Industry News.
vol 11/4. p. 29. January 2004.
European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
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2004 Contractor Survey. vol 11/5. p. 16.
February 2004.
Two New Contracts. Vendor Works. vol
11/6. p. 37. March/April 2004.
OE Netgame to Supply Voice Channel
to SwissLos. Industry News. vol 11/7.
p. 29. May 2004.
La Fleur’s 1st Quarter Calendar 2004
Sales Report. vol 11/8. p. 17-23. June
2004.
Instant Automation. Globe Link. vol 11/
8. p. 31. June 2004.
Nigerian Biz. Vendor Works. vol 11/8.
p. 33. June 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.
EssNet Will Deliver 1,150 New Termi-
nals to Lotto Rheinland-Pfalz. vol 11/
9. p. 28. July/August 2004.
ATG Contract. Vendor Works. vol 11/9.
p. 33. July/August 2004.
Norwegian IVTs. Vendor Works. vol
12/2. p. 37. October 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 34. November/December 2004.

EEEEESSSSSSSSSSNNNNNETETETETET I I I I INTERANTERANTERANTERANTERACTIVECTIVECTIVECTIVECTIVE     AAAAAVVVVV

Norwegian IVTs. Vendor Works. vol
12/2. p. 37. October 2004.

EEEEEUROFOOTBALLUROFOOTBALLUROFOOTBALLUROFOOTBALLUROFOOTBALL

Post Card Publicity. Globe Link. vol 11/
7. p. 32. May 2004.

FFFFFLORIDALORIDALORIDALORIDALORIDA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Mega Money Revamp. Lottery Biz. vol
11/7. p. 6. May 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 18. May 2004.
North American Lottery Roundup. vol
12/2. p. 16. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

FFFFFROSTROSTROSTROSTROST P P P P PRODUCTIONSRODUCTIONSRODUCTIONSRODUCTIONSRODUCTIONS

Frost Productions. Vendor Works. vol
12/1. p. 34. September 2004.

GGGGGEORGIAEORGIAEORGIAEORGIAEORGIA L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY C C C C CORPORPORPORPORP.....

New GA Director. Lottery Biz. vol 11/5.
p 8. February 2004.
Internet Legislations. Lottery Biz. vol
11/6. p. 9. March/April 2004.
Internet Bill Fails. Lottery Biz. vol 11/7.
p. 4. May 2004.
North American Lottery Roundup. vol

12/2. p. 17. October 2004.

GGGGGOLDENOLDENOLDENOLDENOLDEN C C C C CASKETASKETASKETASKETASKET L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY C C C C CORPORATIONORPORATIONORPORATIONORPORATIONORPORATION

I Dream of Jeannie. Globe Link. vol 11/
6. p. 36. March/April 2004.
Two New Contracts. Vendor Works. vol
11/6. p. 37. March/April 2004.
Australia’s Scratchies Strategy. vol 11/
9. p. 11. July/August 2004.
Golden Casket Lottery’s Holiday Tick-
ets Feature Art of Tom Browning. Indus-
try News. vol 12/3. p. 29. November/
December 2004.

GGGGGOOOOOVERNMENTVERNMENTVERNMENTVERNMENTVERNMENT L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY O O O O OFFICEFFICEFFICEFFICEFFICE     OFOFOFOFOF     TTTTTHAILANDHAILANDHAILANDHAILANDHAILAND

Thai Online Decision. Vendor Works.
vol 12/3. p. 45. November/December
2004.

GTECH CGTECH CGTECH CGTECH CGTECH CORPORATIONORPORATIONORPORATIONORPORATIONORPORATION

Texas’ Mega Millions. Lottery Biz. vol
11/4. p 4. January 2004.
GTECH Signs 10-Year Lottery Contract
in Sri Lanka. Industry News. vol 11/4.
p. 29. January 2004.
TN Online Award. Vendor Works. p. 33.
January 2004.
Tennessee Startup. Lottery Biz. vol 11/
5. p 4. February 2004.
European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
2004 Contractor Survey. vol 11/5. p. 14.
February 2004.
Spanish Contract. Vendor Works. vol
11/5. p. 33. February 2004.
G3 Games. Lottery Biz. vol 11/6. p. 4.
March/April 2004.
Honey, I Blew Up The Survey. vol 11/6.
p. 15. March/April 2004.
GTECH and Hasbro Announce Licens-
ing Agreement. vol 11/6. p. 30. March/
April 2004.
Oregon Contract. Vendor Works. vol 11/
6. p. 37. March/April 2004.
New Vision Deal. Vendor Works. vol
11/6. p. 37. March/April 2004.
Beijing Contract. Vendor Works. vol 11/
6. p. 38. March/April 2004.
Pronosticos Contract. Vendor Works.
vol 11/6. p. 38. March/April 2004.
GTECH Signs Five-Year Contract Exten-
sion with Loterie Nationale. vol 11/7.
p. 20. May 2004.
GTECH To Acquire Leeward Islands
Lottery Holding Company. Industry
News. vol 11/7. p. 30. May 2004.

Washington’s LPVMs. Vendor Works.
vol 11/7. p. 34. May 2004.
eScratch. Lottery Biz. vol 11/8. p. 4. June
2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.
Taiwanese Lottery Maps Out Future. vol
11/8. p. 26. June 2004.
GTECH Completes Acquisiting Of
Spielo Manufacturing Incorporated.
Industry News. vol 11/8. p. 28. June
2004.
Nebraska Lottery Utilizes Trade Show
Setting for Agent Training. Industry
News. vol 11/8. p. 30. June 2004.
Puerto Rico Contract. Vendor Works. vol
11/8. p. 33. June 2004.
Mexican Contract. Vendor Works. vol
11/8. p. 34. June 2004.
HotTrax® Launch. Lottery Biz. vol 11/
9. p. 6. July/August 2004.
Virginia Lottery Creates Strategic Part-
nership with OGT & GTECH. vol 11/9.
p. 12. July/August 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.
Italian AWPs. Vendor Works. vol 11/9.
p. 34. July/August 2004.
Jamaica VLTs. Vendor Works. vol 11/9.
p. 34. July/August 2004.
Hand-Held Terminals. Vendor Works.
vol 11/9. p. 34. July/August 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
GTECH Unveils New All-In-One In-
stant/Online Terminal Solution. Indus-
try News. vol 12/1. p. 26. September
2004.
Contract Reinstated. Vendor Works. vol
12/1. p. 33. September 2004.
Oregon Contract. Vendor Works. vol
12/1. p. 33. September 2004.
EDS-Q Rollout. Vendor Works. vol 12/
2. p. 8. October 2004.
Tic Tac Cash. Vendor Works. vol 12/2.
p. 10. October 2004.
GTECH Signs New Six-Year Contract
with Pronósticos in Mexico. Industry
News. vol 12/2. p. 30. October 2004.
Minnesota Extension. Vendor Works.
vol 12/2. p. 38. October 2004.
EDS-Q Contract. Vendor Works. vol 12/
2. p. 38. October 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 34. November/December 2004.
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Thai Online Decision. Vendor Works.
vol 12/3. p. 45. November/December
2004.
Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

HHHHHASBROASBROASBROASBROASBRO P P P P PROPERTIESROPERTIESROPERTIESROPERTIESROPERTIES G G G G GROUPROUPROUPROUPROUP

GTECH and Hasbro Announce Licens-
ing Agreement. vol 11/6. p. 30. March/
April 2004.
Hasbro Agreement. Vendor Works. vol
11/8. p. 33. June 2004.

HHHHHAZENAZENAZENAZENAZEN P P P P PAPERAPERAPERAPERAPER C C C C COOOOO.....

California Lottery Launches a $5 Holo-
graphic Scratch Ticket. Industry News.
vol 11/8. p. 30. June 2004.
Holographic Wonder. Lottery Biz. vol
11/9. p. 10. July/August 2004.
Michigan Lottery Uses Holographic
Paper as Scratch Strategy. Industry
News. vol 12/1. p. 27. September 2004.
Oregon Lottery Reports Sales Success
with $10 Foil Scratch Ticket. Industry
News. vol 12/2. p. 31. October 2004.

HHHHHOLOGRAPHYXOLOGRAPHYXOLOGRAPHYXOLOGRAPHYXOLOGRAPHYX, I, I, I, I, INCNCNCNCNC.....

California Lottery Launches a $5 Holo-
graphic Scratch Ticket. Industry News.
vol 11/8. p. 30. June 2004.
Michigan Lottery Uses Holographic
Paper as Scratch Strategy. Industry
News. vol 12/1. p. 27. September 2004.

HHHHHOOSIEROOSIEROOSIEROOSIEROOSIER L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Website Revamp. Lottery Biz. vol 11/6.
p. 9. March/April 2004.
Hoosier Contract. Vendor Works. vol
12/1. p. 34. September 2004.
North American Lottery Roundup. vol
12/2. p. 17. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004..

IIIIIDAHODAHODAHODAHODAHO L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

North American Lottery Roundup. vol
12/2. p. 17. October 2004.
Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.’ Industry
News. vol 12/2. p. 32. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

IGT OIGT OIGT OIGT OIGT ONLINENLINENLINENLINENLINE E E E E ENTERNTERNTERNTERNTERTTTTTAINMENTAINMENTAINMENTAINMENTAINMENT S S S S SYSTEMSYSTEMSYSTEMSYSTEMSYSTEMS, I, I, I, I, INCNCNCNCNC. (IGT. (IGT. (IGT. (IGT. (IGT-----
OES)OES)OES)OES)OES)

Q&A: Scientific Games’ Lorne Weil. vol

12/2. p. 23. October 2004.

IIIIILLINOISLLINOISLLINOISLLINOISLLINOIS L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Illinois Changes. Lottery Biz. vol 11/5.
p 8. February 2004.
Illinois’ Anniversary. Lottery Biz. vol
11/6. p. 6. March/April 2004.
EDS-Q Rollout. Vendor Works. vol 12/
2. p. 8. October 2004.
North American Lottery Roundup. vol
12/2. p. 17. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

IIIIINGENIONGENIONGENIONGENIONGENIO

CD-Rom Strategy. Globe Link. vol 11/7.
p. 31. May 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.
Oregon Lottery Markets Click&Play In-
stant Games to Eager Market. Industry
News. vol 12/1. p. 27. September 2004.
Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.’ Industry
News. vol 12/2. p. 32. October 2004.
WCLC Will Launch its Second CD-
ROM Ticket for the Holidays. Industry
News. vol 12/3. p. 29. November/De-
cember 2004.

IIIIINTERNNTERNNTERNNTERNNTERNAAAAATIONTIONTIONTIONTIONALALALALAL G G G G GAMEAMEAMEAMEAME     TTTTTECHNOLOGYECHNOLOGYECHNOLOGYECHNOLOGYECHNOLOGY (IGT) (IGT) (IGT) (IGT) (IGT)

Clifton Office Closes. Vendor Works. vol
11/5. p. 33. February 2004.
SG’s Patents. Vendor Works. vol 11/6.
p. 38. March/April 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
Q&A: Scientific Games’ Lorne Weil. vol
12/2. p. 23. October 2004.

IIIIINTERNNTERNNTERNNTERNNTERNAAAAATIONTIONTIONTIONTIONALALALALAL L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY &  &  &  &  & TTTTTOOOOOTTTTTALIZAALIZAALIZAALIZAALIZATTTTTOROROROROR S S S S SYSTEMSYSTEMSYSTEMSYSTEMSYSTEMS

(IL(IL(IL(IL(ILTS)TS)TS)TS)TS)

2004 Contractor Survey. vol 11/5. p. 16.
February 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 36. November/December 2004.

IIIIINTERNETNTERNETNTERNETNTERNETNTERNET S S S S SALESALESALESALESALES

Internet Legislations. Lottery Biz. vol
11/6. p. 9. March/April 2004.
Internet Bill Fails. Lottery Biz. vol 11/7.
p. 4. May 2004.
La Fleur’s 9th Annual Symposium. vol

11/7. p. 14. May 2004.
Finland’s Internet Strategy. vol 11/7. p.
19. May 2004.
eScratch. Lottery Biz. vol 11/8. p. 4. June
2004.
Internet Sales. Globe Link. vol 11/8. p.
31. June 2004.
PlaySphere Debuts. Globe Link. vol 12/
1. p. 31. September 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.
Hungarian Report. Globe Link. vol 12/
2. p. 36. October 2004.
BCLC Explands into Internet Sales. vol
12/3. p. 42. November/December 2004.

IIIIINTERPROVINCIALNTERPROVINCIALNTERPROVINCIALNTERPROVINCIALNTERPROVINCIAL L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY C C C C CORPORATIONORPORATIONORPORATIONORPORATIONORPORATION (ILC) (ILC) (ILC) (ILC) (ILC)

C$2 Lotto 6/49. Globe Link. vol 11/4.
p. 31. January 2004.

IIIIINTERSTATENTERSTATENTERSTATENTERSTATENTERSTATE L L L L LOTTOOTTOOTTOOTTOOTTO

La Fleur’s 9th Annual Symposium. vol
11/7. p. 14. May 2004.

IIIIINTRALOTNTRALOTNTRALOTNTRALOTNTRALOT S.A. S.A. S.A. S.A. S.A.

Tektron Acquisition. Globe Link. vol
11/4. p. 31. January 2004.
European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
2004 Contractor Survey. vol 11/5. p. 14.
February 2004.
Nebraska Contract. Vendor Works. vol
11/5. p. 33. February 2004.
Romanian Fixed Odds. Vendor Works.
vol 11/5. p. 34. February 2004.
Intralot Awarded License For The Op-
eration of Malta’s State Lottery. Indus-
try News. vol 11/6. p. 32. March/April
2004.
German Terminal Biz. Vendor Works.
vol 11/6. p. 37. March/April 2004.
Peru Contract. Vendor Works. vol 11/6.
p. 38. March/April 2004.
Betting Company Expands Client List
for Fixed Odds Betting. Industry News.
vol 11/8. p. 29. June 2004.
Nebraska Lottery Utilizes Trade Show
Setting for Agent Training. Industry
News. vol 11/8. p. 30. June 2004.
German Office. Vendor Works. vol 11/
8. p. 34. June 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.
MALTCO Lotteries Successfully
Launches its Operations in Malta. vol
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11/9. p. 30. July/August 2004.
Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
Olympic Volunteers. Vendor Works. vol
12/2. p. 37. October 2004.
International Lottery Roundup. vol 12/
3. p. 17. November/December 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 36. November/December 2004.
Stat Bank Survey. Vendor Works. vol 12/
3. p. 46. November/December 2004.

IIIIIOWAOWAOWAOWAOWA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Electronic Scratch. Lottery Biz. vol 11/
4. p 8. January 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 16. May 2004.
Pollard Banknote Wins Vending Ma-
chine Contract in Iowa. Industry News.
vol 11/8. p. 27. June 2004.
Electronic Scratch. Lottery Biz. vol 12/
1. p. 4. September 2004.
North American Lottery Roundup. vol
12/2. p. 17. October 2004.
Iowa Contract. Vendor Works. vol 12/
3. p. 46. November/December 2004.

IIIIISLENSKSLENSKSLENSKSLENSKSLENSK     GETSPGETSPGETSPGETSPGETSPAAAAA-----GETRAGETRAGETRAGETRAGETRAUNIRUNIRUNIRUNIRUNIR

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

IIIIITALIANTALIANTALIANTALIANTALIAN M M M M MONOPOLIONOPOLIONOPOLIONOPOLIONOPOLI     DIDIDIDIDI S S S S STATOTATOTATOTATOTATO

Italian Consortium. Globe Link. vol 11/
4. p. 31. January 2004.

JJJJJUNTAUNTAUNTAUNTAUNTA     DEDEDEDEDE P P P P PROTECCIÓNROTECCIÓNROTECCIÓNROTECCIÓNROTECCIÓN S S S S SOCIALOCIALOCIALOCIALOCIAL     DEDEDEDEDE S S S S SANANANANAN J J J J JOSÉOSÉOSÉOSÉOSÉ

Costa Rica Contract. Vendor Works. vol
11/5. p. 34. February 2004.

JJJJJUPITERUPITERUPITERUPITERUPITER’’’’’SSSSS     TTTTTECHNOLOGYECHNOLOGYECHNOLOGYECHNOLOGYECHNOLOGY P P P P PTYTYTYTYTY. L. L. L. L. LTDTDTDTDTD.....

Maryland Lottery to Pilot RaceTrax. In-
dustry News. vol 12/3. p. 30. Novem-
ber/December 2004.

KKKKKANSASANSASANSASANSASANSAS L L L L LIVESTIVESTIVESTIVESTIVESTOCKOCKOCKOCKOCK     AAAAASSOCIASSOCIASSOCIASSOCIASSOCIATIONTIONTIONTIONTION

Beef ‘n’ Bucks. Lottery Biz. vol 11/8. p.
8. June 2004

KKKKKANSASANSASANSASANSASANSAS L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.
eScratch. Lottery Biz. vol 11/8. p. 4. June
2004.
Beef ‘n’ Bucks. Lottery Biz. vol 11/8. p.
8. June 2004.

North American Lottery Roundup. vol
12/2. p. 18. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

KEBKEBKEBKEBKEBA A A A A AAAAAGGGGG

2004 Contractor Survey. vol 11/5. p. 16.
February 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 36. November/December 2004.

KKKKKENTUCKYENTUCKYENTUCKYENTUCKYENTUCKY L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY C C C C CORPORPORPORPORP,,,,,

Folding Money. Lottery Biz. vol 11/6. p.
10. March/April 2004.
Tic Tac Cash. Vendor Works. vol 12/2.
p. 10. October 2004.
North American Lottery Roundup. vol
12/2. p. 18. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004..

LLLLLAAAAA F F F F FLEURLEURLEURLEURLEUR’’’’’SSSSS L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY     TTTTTRARARARARACKINGCKINGCKINGCKINGCKING S S S S STUDTUDTUDTUDTUDYYYYY

7th Annual Lottery Tracking Study. vol
11/6. p 15. March/April 2004.

LLLLLAAAAA F F F F FLEURLEURLEURLEURLEUR’’’’’SSSSS S S S S SYMPOSIUMYMPOSIUMYMPOSIUMYMPOSIUMYMPOSIUM

La Fleur’s 9th Annual Symposium. vol
11/7. p 13. May 2004.

LLLLLAAAAA F F F F FRANÇAISERANÇAISERANÇAISERANÇAISERANÇAISE     DESDESDESDESDES J J J J JEUXEUXEUXEUXEUX

Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/April 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 13. May 2004.
Internet Sales. Globe Link. vol 11/8. p.
31. June 2004.
Loto Foot 7 & 15. Globe Link. vol 12/2.
p. 36. October 2004.
International Lottery Roundup. vol 12/
3. p. 18. November/December 2004.
Pochette-Cadeaux. Globe Link. vol 12/
3. p. 44. November/December 2004.

LLLLLANDANDANDANDAND B B B B BRANDENBURGRANDENBURGRANDENBURGRANDENBURGRANDENBURG L L L L LOTTOOTTOOTTOOTTOOTTO

Land Brandenburg Lotto GmbH
Awards Contract to Wincor Nixdorf.
Industry News. vol 12/2. p. 34. October
2004.

LLLLLAAAAA S S S S SOCIETEOCIETEOCIETEOCIETEOCIETE     DESDESDESDESDES     LOLOLOLOLOTTERIESTTERIESTTERIESTTERIESTTERIES     VIDEOVIDEOVIDEOVIDEOVIDEO     DUDUDUDUDU Q Q Q Q QUÉBECUÉBECUÉBECUÉBECUÉBEC     INCINCINCINCINC.....
(SL(SL(SL(SL(SLVQ)VQ)VQ)VQ)VQ)

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

LLLLLEEWARDEEWARDEEWARDEEWARDEEWARD I I I I ISLANDSSLANDSSLANDSSLANDSSLANDS L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY H H H H HOLDINGOLDINGOLDINGOLDINGOLDING C C C C COOOOO.....
(LILHCO)(LILHCO)(LILHCO)(LILHCO)(LILHCO)

GTECH To Acquire Leeward Islands

Lottery Holding Company. Industry
News. vol 11/7. p. 30. May 2004.

LLLLLOTERIAOTERIAOTERIAOTERIAOTERIA E E E E ELECTRÓNICALECTRÓNICALECTRÓNICALECTRÓNICALECTRÓNICA     DEDEDEDEDE P P P P PUERTOUERTOUERTOUERTOUERTO R R R R RICOICOICOICOICO

Puerto Rico Contract. Vendor Works. vol
11/8. p. 33. June 2004.

LLLLLOTERIAOTERIAOTERIAOTERIAOTERIA R R R R ROMANIAOMANIAOMANIAOMANIAOMANIA

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
Romanian Fixed Odds. Vendor Works.
vol 11/5. p. 34. February 2004.

LLLLLOOOOOTERIASTERIASTERIASTERIASTERIAS     YYYYY     AAAAAPUESTPUESTPUESTPUESTPUESTASASASASAS     DELDELDELDELDEL E E E E ESTSTSTSTSTADOADOADOADOADO (LAE) (LAE) (LAE) (LAE) (LAE)

Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/April 2004.

LLLLLOTERIEOTERIEOTERIEOTERIEOTERIE N N N N NATIONALEATIONALEATIONALEATIONALEATIONALE (B (B (B (B (BELGIUMELGIUMELGIUMELGIUMELGIUM)))))

International Lottery Roundup. vol 12/
3. p. 18. November/December 2004.
70th Anniversary. Globe Link. vol 12/3.
p. 44. November/December 2004.

LLLLLOTERIEOTERIEOTERIEOTERIEOTERIE N N N N NATIONALEATIONALEATIONALEATIONALEATIONALE (L (L (L (L (LUXEMBOURGUXEMBOURGUXEMBOURGUXEMBOURGUXEMBOURG)))))

GTECH Signs Five-Year Contract Exten-
sion with Loterie Nationale. vol 11/7.
p. 20. May 2004.
International Lottery Roundup. vol 12/
3. p. 18. November/December 2004.

LLLLLOTERIEOTERIEOTERIEOTERIEOTERIE R R R R ROMANDEOMANDEOMANDEOMANDEOMANDE

European Lottery VLT Report. vol 11/
5. p. 11. February 2004.

LLLLLOTOOTOOTOOTOOTO-Q-Q-Q-Q-QUÉBECUÉBECUÉBECUÉBECUÉBEC

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
CD-Rom Strategy. Globe Link. vol 11/7.
p. 31. May 2004.
Méga Million. Globe Link. vol 11/8. p.
31. June 2004.
North American Lottery Roundup. vol
12/2. p. 18. October 2004.
Club Sélect. Globe Link. vol 12/2. p. 36.
October 2004.
Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November/December 2004.

LLLLLOOOOOTTERIESTTERIESTTERIESTTERIESTTERIES C C C C COMMISSIONOMMISSIONOMMISSIONOMMISSIONOMMISSION     OFOFOFOFOF S S S S SOUTHOUTHOUTHOUTHOUTH     AAAAAUSTRALIAUSTRALIAUSTRALIAUSTRALIAUSTRALIA

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
International Lottery Roundup. vol 12/
3. p. 20. November/December 2004.
Cracker Christmas. Globe Link. vol 12/
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3. p. 44. November/December 2004.

LLLLLOOOOOTTERTTERTTERTTERTTERYWESTYWESTYWESTYWESTYWEST (W (W (W (W (WESTERNESTERNESTERNESTERNESTERN     AAAAAUSTRALIAUSTRALIAUSTRALIAUSTRALIAUSTRALIA)))))

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
Lotterywest Contract. Vendor Works.
vol 11/4. p 34. January 2004.
Lotterywest’s Shopfit. Globe Link. vol
11/6. p. 36. March/April 2004.
Australia’s Scratchies Strategy. vol 11/
9. p. 11. July/August 2004.
International Lottery Roundup. vol 12/
3. p. 18. November/December 2004.

LLLLLOTTOOTTOOTTOOTTOOTTO R R R R RHEINLANDHEINLANDHEINLANDHEINLANDHEINLAND-P-P-P-P-PFALZFALZFALZFALZFALZ

EssNet Will Deliver 1,150 New Termi-
nals to Lotto Rheinland-Pfalz. vol 11/
9. p. 28. July/August 2004.

LLLLLOOOOOTTTTTTTTTTOMAOMAOMAOMAOMATICTICTICTICTICAAAAA S. S. S. S. S.PPPPP.A..A..A..A..A.

Consorzio Lotterie Nazional Re-
launches Instant Games in Italy. Indus-
try News. vol 11/8. p. 27. June 2004.

LLLLLOUISIANOUISIANOUISIANOUISIANOUISIANAAAAA L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY C C C C CORPORPORPORPORP.....

Marketing Initiatives. Lottery Biz. vol
11/8. p. 10. June 2004.
Website RFI. Lottery Biz. vol 11/9. p. 10.
July/August 2004.
North American Lottery Roundup. vol
12/2. p. 18. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

MMMMMAHAPOLAAHAPOLAAHAPOLAAHAPOLAAHAPOLA H H H H HIGHERIGHERIGHERIGHERIGHER E E E E EDUCDUCDUCDUCDUCAAAAATIONTIONTIONTIONTION S S S S SCHOLARSHIPCHOLARSHIPCHOLARSHIPCHOLARSHIPCHOLARSHIP     TTTTTRUSTRUSTRUSTRUSTRUST

FFFFFUNDUNDUNDUNDUND (S (S (S (S (SRIRIRIRIRI L L L L LANKAANKAANKAANKAANKA)))))

GTECH Signs 10-Year Lottery Contract
in Sri Lanka. Industry News. vol 11/4.
p. 29. January 2004.

MMMMMAINEAINEAINEAINEAINE L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Powerball Launch. Lottery Biz. vol 11/
9. p. 4. July/August 2004.
North American Lottery Roundup. vol
12/2. p. 19. October 2004.
EDS-Q Contract. Vendor Works. vol 12/
2. p. 38. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

MALMALMALMALMALTCO LTCO LTCO LTCO LTCO LOOOOOTTERIESTTERIESTTERIESTTERIESTTERIES L L L L LIMITEDIMITEDIMITEDIMITEDIMITED

Intralot Awarded License For The Op-
eration of Malta’s State Lottery. Indus-
try News. vol 11/6. p. 32. March/April
2004.
MALTCO Lotteries Successfully
Launches its Operations in Malta. vol

11/9. p. 30. July/August 2004.

MMMMMARKETARKETARKETARKETARKET S S S S STRATEGIESTRATEGIESTRATEGIESTRATEGIESTRATEGIES, I, I, I, I, INCNCNCNCNC.....

New Personnel. Vendor Works. vol 11/
5. p. 34. February 2004.
Measuring Consumer Attitudes Via
Traditional & Wired Channels. Indus-
try News. vol 11/6. p. 32. March/April
2004.

MMMMMARARARARARTINTINTINTINTIN L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY     AAAAAGENCIESGENCIESGENCIESGENCIESGENCIES

International Lottery Roundup. vol 12/
3. p. 19. November/December 2004.

MMMMMARYLANDARYLANDARYLANDARYLANDARYLAND L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Big Ben Bucks. Lottery Biz. vol 11/5. p
8. February 2004.
Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.
Maryland Lottery-Orioles Team Up. vol
11/6. p. 13. March/April 2004.
Maryland Lottery Launches Instant
Win. vol 11/6. p. 30. March/April 2004.
O’s Ticket Flies. Lottery Biz. vol 11/7. p.
4. May 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 15. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.
Maryland Extension. Vendor Works. vol
11/8. p. 34. June 2004.
Summer Bonus. Lottery Biz. vol 12/2.
p.4. October 2004.
North American Lottery Roundup. vol
12/2. p. 19. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.
Maryland Lottery to Pilot RaceTrax. In-
dustry News. vol 12/3. p. 30. Novem-
ber/December 2004.

MMMMMASSACHUSETTSASSACHUSETTSASSACHUSETTSASSACHUSETTSASSACHUSETTS L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

La Fleur’s 9th Annual Symposium. vol
11/7. p. 14. May 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
Ad Budget Increased. Lottery Biz. vol
11/9. p. 4. July/August 2004.
MASS Award. Vendor Works. vol 11/9.
p. 33. July/August 2004.
Corvette® Ticket. Vendor Works. vol 11/
9. p. 34. July/August 2004.
Cash WinFall. Vendor Works. vol 12/2.
p. 6. October 2004.
North American Lottery Roundup. vol
12/2. p. 19. October 2004.

Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

MMMMMEDIAEDIAEDIAEDIAEDIA D D D D DROPROPROPROPROP I I I I INNNNN P P P P PRODUCTIONSRODUCTIONSRODUCTIONSRODUCTIONSRODUCTIONS (MDI) (MDI) (MDI) (MDI) (MDI)

El Santo©®. Globe Link. vol 11/4. p. 32.
January 2004.
MDI Signs New Three-Year Harley
Davidson® Agreement. Industry
News. vol 11/6. p. 34. March/April
2004.
PAC-MAN™ License. Vendor Works.
vol 11/6. p. 37. March/April 2004.
Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.
Argentine Business. Vendor Works. vol
11/7. p. 34. May 2004.
Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.
Hasbro Agreement. Vendor Works. vol
11/8. p. 33. June 2004.
Corvette® Ticket. Vendor Works. vol 11/
9. p. 34. July/August 2004.
Ohio Lottery’s $25,000 Hold ‘Em
Poker™ Attracts Young Adults. Indus-
try News. vol 12/1. p. 30. September
2004.
MDI Unveils New World Poker Tour
Licensed Lottery Products. Industry
News. vol 12/1. p. 30. September 2004.
Breeders’ Cup Tix. Vendor Works. vol
12/1. p. 33. September 2004.
BullWinkle Studios. Vendor Works. vol
12/2. p. 38. October 2004.

MMMMMICHIGANICHIGANICHIGANICHIGANICHIGAN L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.
MI Daily Double. Lottery Biz. vol 11/7.
p. 10. May 2004.
Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.
Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.
Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
Carolina Millionaire. Lottery Biz. vol
11/8. p. 6. June 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 13. June 2004.
Pollard Banknote Wins Vending Ma-
chine Contract in Iowa. Industry News.
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vol 11/8. p. 27. June 2004.
Michigan Lottery Uses Holographic
Paper as Scratch Strategy. Industry
News. vol 12/1. p. 27. September 2004.
The Price Is Right™. Vendor Works. vol
12/1. p. 34. September 2004.
Fantasy 5. Vendor Works. vol 12/2. p.
12. October 2004.
North American Lottery Roundup. vol
12/2. p. 19. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

MMMMMIFIFIFIFIFALALALALAL H H H H HAPAPAPAPAPAISAISAISAISAIS

Israel’s New Lotto. Globe Link. vol 11/
6. p. 35. March/April 2004.
Magnetic Cards. Globe Link. vol 12/1.
p. 31. September 2004.
Cellular Arrangement. Globe Link. vol
12/1. p. 32. September 2004.

MMMMMILESTONEILESTONEILESTONEILESTONEILESTONE E E E E ENTERTAINMENTNTERTAINMENTNTERTAINMENTNTERTAINMENTNTERTAINMENT

Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

MMMMMINNESOTAINNESOTAINNESOTAINNESOTAINNESOTA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.
G3 Games. Lottery Biz. vol 11/6. p. 4.
March/April 2004.
George Andersen Dies. Lottery Biz. vol
11/6. p. 10. March/April 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.
Minnesota Extension. Vendor Works.
vol 12/2. p. 38. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.
Minnesota Director. Lottery Biz. vol 12/
3. p. 14. November/December 2004.

MMMMMISSOURIISSOURIISSOURIISSOURIISSOURI L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.
Numbers Changes. Lottery Biz. vol 12/
1. p. 6. September 2004.

MMMMMONTANAONTANAONTANAONTANAONTANA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Instant-Win Games. Lottery Biz. vol 11/
5. p 6. February 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.
North American Lottery Roundup. vol
12/2. p. 19. October 2004.

MMMMMULULULULULTITITITITI S S S S STTTTTAAAAATETETETETE L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY     AAAAASSOCIASSOCIASSOCIASSOCIASSOCIATIONTIONTIONTIONTION (MUSL) (MUSL) (MUSL) (MUSL) (MUSL)

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
Patent License. Vendor Works. vol 12/
1. p. 33. September 2004.

NNNNNEBRASKAEBRASKAEBRASKAEBRASKAEBRASKA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.
Nebraska Contract. Vendor Works. vol
11/5. p. 33. February 2004.
NE Director Changes. Lottery Biz. vol
11/6. p. 10. March/April 2004.
Nebraska Lottery Utilizes Trade Show
Setting for Agent Training. Industry
News. vol 11/8. p. 30. June 2004.
Ethanol Gas. Lottery Biz. vol 12/1. p. 4.
September 2004.
North American Lottery Roundup. vol
12/2. p. 20. October 2004.

NNNNNEWEWEWEWEW H H H H HAMPSHIREAMPSHIREAMPSHIREAMPSHIREAMPSHIRE L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Hockey Ticket. Lottery Biz. vol 11/4. p
8. January 2004.
New Hampshire Lottery Celebrates Its
40th Anniversary. vol 11/6. p. 30.
March/April 2004.
New Hampshire Is Third U.S. Jurisdic-
tion To Launch Progressive Ticket. In-
dustry News. vol 11/7. p. 30. May 2004.
New Hampshire Lottery Launches Pi-
lot Test with PlayCentral™. vol 11/9. p.
30. July/August 2004.
Progressive Blackjack. Vendor Works.
vol 12/2. p. 12. October 2004.
North American Lottery Roundup. vol
12/2. p. 20. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

NNNNNEWEWEWEWEW J J J J JERSEYERSEYERSEYERSEYERSEY L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Roll 6 Poker. Lottery Biz. vol 11/6. p. 6.
March/April 2004.
Jersey Cash 5. Lottery Biz. vol 11/7. p.
8. May 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 16. May 2004.
Extended Play Tickets Boost Sales. vol
11/7. p. 27. May 2004.
Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.
Pollard Banknote’s Double Play® Tick-

ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
Progressive Tix. Lottery Biz. vol 12/1.
p. 6. September 2004.
Bauer Resigns. Lottery Biz. vol 12/1. p.
8. September 2004.
Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
Breeders’ Cup Tix. Vendor Works. vol
12/1. p. 33. September 2004.

NNNNNEWEWEWEWEW M M M M MEXICOEXICOEXICOEXICOEXICO G G G G GAMINGAMINGAMINGAMINGAMING C C C C CONTROLONTROLONTROLONTROLONTROL B B B B BOARDOARDOARDOARDOARD

New Mexico Pilot. Vendor Works. vol
12/1. p. 33. September 2004.

NNNNNEWEWEWEWEW M M M M MEXICOEXICOEXICOEXICOEXICO L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.

NNNNNEWEWEWEWEW S S S S SOUTHOUTHOUTHOUTHOUTH     WWWWWALESALESALESALESALES L L L L LOOOOOTTERIESTTERIESTTERIESTTERIESTTERIES

In Pink Panther™ Instant Tickets
Launched in Australia and Europe. In-
dustry News. vol 11/8. p. 29. June 2004.
Australia’s Scratchies Strategy. vol 11/
9. p. 11. July/August 2004.
NSW Lotto. Globe Link. vol 11/9. p. 32.
July/August 2004.

NNNNNEWEWEWEWEW     YYYYYORKORKORKORKORK L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY

Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 15. June 2004.
New York Stages Times Square Event.
vol 11/9. p. 27. July/August 2004.
North American Lottery Roundup. vol
12/2. p. 20. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

NNNNNEWEWEWEWEW Z Z Z Z ZEALANDEALANDEALANDEALANDEALAND L L L L LOTTERIESOTTERIESOTTERIESOTTERIESOTTERIES C C C C COMMISSIONOMMISSIONOMMISSIONOMMISSIONOMMISSION

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
NZ Film Commission. Globe Link. vol
11/6. p. 35. March/April 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
NZ Retail Revamp. Globe Link. vol 11/
8. p. 32. June 2004.
Australia’s Scratchies Strategy. vol 11/
9. p. 12. July/August 2004.
International Lottery Roundup. vol 12/
3. p. 19. November/December 2004.
Kiwi Christmas. Globe Link. vol 12/3.
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p. 44. November/December 2004.

NNNNNORTHORTHORTHORTHORTH D D D D DAKOTAAKOTAAKOTAAKOTAAKOTA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

North Dakota Biz. Vendor Works. vol
11/4. p 33. January 2004.
North Dakota Launch. Lottery Biz. vol
11/5. p 8. February 2004.
Wild Card 2. Vendor Works. vol 12/2.
p. 12. October 2004.
North American Lottery Roundup. vol
12/2. p. 20. October 2004.

NNNNNORDWESTORDWESTORDWESTORDWESTORDWESTLLLLLOTTOOTTOOTTOOTTOOTTO S S S S SCHLESWIGCHLESWIGCHLESWIGCHLESWIGCHLESWIG-H-H-H-H-HOLSTEINOLSTEINOLSTEINOLSTEINOLSTEIN

Two New Contracts. Vendor Works. vol
11/6. p. 37. March/April 2004.
German Terminal Biz. Vendor Works.
vol 11/6. p. 37. March/April 2004.

NNNNNORSKORSKORSKORSKORSK     TTTTTIPPINGIPPINGIPPINGIPPINGIPPING

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 10. January 2004.
EssNet Interactive Will Provide IVT Sys-
tem to Norsk Tipping. Industry News.
Vol 11/4. p. 29. January 2004.
European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.
Norwegian IVTs. Vendor Works. vol
12/2. p. 37. October 2004.

NNNNNORTHORTHORTHORTHORTH D D D D DAKOTAAKOTAAKOTAAKOTAAKOTA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

North Dakota Biz. Vendor Works. p. 33.
January 2004.
North Dakota Launch. Lottery Biz. vol
11/5. p 8. February 2004.
North Dakota Launch. Lottery Biz. vol
11/7. p. 4. May 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

OOOOOBERBERBERBERBERTHURTHURTHURTHURTHUR G G G G GAMINGAMINGAMINGAMINGAMING     TTTTTECHNOLOGIESECHNOLOGIESECHNOLOGIESECHNOLOGIESECHNOLOGIES (OGT) (OGT) (OGT) (OGT) (OGT)

Q&A: OGT’s Etienne Couelle. Corporate
Q&A. vol 11/4. p. 30. January 2004.
ISO9001:2000. Vendor Works. p. 34.
January 2004.
Lotterywest Contract. Vendor Works. p.
34. January 2004.
2004 Contractor Survey. vol 11/5. p. 12.
February 2004.
Costa Rica Contract. Vendor Works. vol
11/5. p. 34. February 2004.
Dilbert License ™ License. Vendor
Works. vol 11/5. p. 34. February 2004.
Maryland Lottery-Orioles Team Up. vol
11/6. p. 13. March/April 2004.

OGT Promotions. Vendor Works. vol
11/6. p. 38. March/April 2004.
Vermont Extension. Vendor Works. vol
11/6. p. 38. March/April 2004.
O’s Ticket Flies. Lottery Biz. vol 11/7. p.
4. May 2004.
Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.
OE Netgame to Supply Voice Channel
to SwissLos. Industry News. vol 11/7.
p. 29. May 2004.
New Curitiba Office. Vendor Works. vol
11/7. p. 34. May 2004.
Washington Biz. Vendor Works. vol 11/
7. p. 34. May 2004.
OGT-Fujitsu Alliance. Vendor Works.
vol 11/8. p. 33. June 2004.
Maryland Extension. Vendor Works. vol
11/8. p. 34. June 2004.
Virginia Lottery Creates Strategic Part-
nership with OGT & GTECH. vol 11/9.
p. 12. July/August 2004.
MASS Award. Vendor Works. vol 11/9.
p. 33. July/August 2004.
OGT Promotion. Vendor Works. vol 11/
9. p. 34. July/August 2004.
UNO® License. Vendor Works. vol 11/
9. p. 34. July/August 2004.
Bell Canada Deal. Vendor Works. vol
11/9. p. 34. July/August 2004.
Oregon Lottery Markets Click&Play In-
stant Games to Eager Market. Industry
News. vol 12/1. p. 27. September 2004.
Intralot Signs Agreement for Sports Lot-
tery Betting in Colombia. Industry
News. vol 12/1. p. 28. September 2004.
The Price Is Right™. Vendor Works. vol
12/1. p. 34. September 2004.
Oregon Contract. Vendor Works. vol
12/1. p. 34. September 2004.
Oregon Lottery Reports Sales Success
with $10 Foil Scratch Ticket. Industry
News. vol 12/2. p. 31. October 2004.
Idaho Lottery Launches Cyber Slingo®
to Attract ‘Internet Savvy.’ Industry
News. vol 12/2. p. 32. October 2004.
Golden Casket Lottery’s Holiday Tick-
ets Feature Art of Tom Browning. Indus-
try News. vol 12/3. p. 29. November/
December 2004.

OOOOOHIOHIOHIOHIOHIO L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-

dustry News. vol 11/7. p. 29. May 2004.
Charitable Gaming. Lottery Biz. vol 12/
1. p. 8. September 2004.
Rolling Cash 5. Lottery Biz. vol 12/1. p.
8. September 2004.
Ohio Lottery’s $25,000 Hold ‘Em
Poker™ Attracts Young Adults. Indus-
try News. vol 12/1. p. 30. September
2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

OOOOOLIVETTILIVETTILIVETTILIVETTILIVETTI     TTTTTECNOSTECNOSTECNOSTECNOSTECNOST

Vendor Guide to Online Terminals. vol
12/3. p. 38. November/December 2004.

OOOOONTNTNTNTNTARIOARIOARIOARIOARIO L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY & G & G & G & G & GAMINGAMINGAMINGAMINGAMING C C C C CORPORPORPORPORP. (OLGC). (OLGC). (OLGC). (OLGC). (OLGC)

C$2 Lotto 6/49. Globe Link. vol 11/4.
p. 31. January 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.
North American Lottery Roundup. vol
12/2. p. 20. October 2004.
Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November/December 2004.

OOOOO.P.P.P.P.P.A.P.A.P.A.P.A.P.A.P. B. B. B. B. BETTINGETTINGETTINGETTINGETTING C C C C COMPOMPOMPOMPOMPANYANYANYANYANY

Record 2003 Sales. Globe Link. vol 11/
6. p. 36. March/April 2004.
Effie Award. Vendor Works. vol 11/7.
p. 34. May 2004.

OOOOOREGONREGONREGONREGONREGON L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

4-Minute Keno. Lottery Biz. vol 11/6. p.
4. March/April 2004.
Oregon Contract. Vendor Works. vol 11/
6. p. 37. March/April 2004.
Money Comb. Lottery Biz. vol 11/7. p.
6. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.
Rocklin Promoted. Lottery Biz. vol 12/
1. p. 8. September 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
Oregon Lottery Markets Click&Play In-
stant Games to Eager Market. Industry
News. vol 12/1. p. 27. September 2004.
Oregon Contract. Vendor Works. vol
12/1. p. 33. September 2004.
Oregon Contract. Vendor Works. vol
12/1. p. 34. September 2004.
Oregon Lottery Reports Sales Success
with $10 Foil Scratch Ticket. Industry



23 / LA FLEUR’S MAGAZINE / JANUARY 2005

News. vol 12/2. p. 31. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.
Oregon Director. Lottery Biz. vol 12/3.
p. 14. November/December 2004.

OOOOORGANIZARGANIZARGANIZARGANIZARGANIZACIONCIONCIONCIONCION N N N N NAAAAACIONCIONCIONCIONCIONALALALALAL     DEDEDEDEDE C C C C CIEGOSIEGOSIEGOSIEGOSIEGOS E E E E ESPSPSPSPSPANOLESANOLESANOLESANOLESANOLES

Hand-Held Terminals. Vendor Works.
vol 11/9. p. 34. July/August 2004.
International Lottery Roundup. vol 12/
3. p. 19. November/December 2004

OOOOOYYYYY     VVVVVEIKKAEIKKAEIKKAEIKKAEIKKAUSUSUSUSUS

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 13. May 2004.
Finland’s Internet Strategy. vol 11/7. p.
19. May 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.
International Lottery Roundup. vol 12/
3. p. 20. November/December 2004.
Advent Calendar. Globe Link. vol 12/
3. p. 44. November/December 2004.
Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

PPPPPENNSYLENNSYLENNSYLENNSYLENNSYLVVVVVANIAANIAANIAANIAANIA L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY

17.3% Sales Increase. Lottery Biz. vol
11/5. p 4. February 2004.
Match 6 Lotto. Lottery Biz. vol 11/6. p.
4. March/April 2004.
Gus The Groundhog. Lottery Biz. vol
11/7. p. 10. May 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 18. May 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
Betty Boop™ Licensed Property Game
a Sell-Out in Arizona. Industry News.
vol 11/7. p. 28. May 2004.
Age Checking. Lottery Biz. vol 11/8. p.
8. June 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 15. June 2004.
Lottery Extensions. Vendor Works. vol
11/9. p. 33. July/August 2004.
RADDS® Vendor Works. vol 12/1. p.
34. September 2004.
North American Lottery Roundup. vol
12/2. p. 20. October 2004.

PPPPPOLLARDOLLARDOLLARDOLLARDOLLARD B B B B BANKNOTEANKNOTEANKNOTEANKNOTEANKNOTE

2004 Contractor Survey. vol 11/5. p. 12.

February 2004.
Jeep® Brand License. Vendor Works. vol
11/5. p. 33. February 2004.
Roll 6 Poker. Lottery Biz. vol 11/6. p. 6.
March/April 2004.
Honey, I Blew Up The Survey. vol 11/6.
p. 15. March/April 2004.
Daytime Drama. Vendor Works. vol 11/
6. p. 38. March/April 2004.
Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.
Pollard Banknote’s Double Play® Tick-
ets Launched on Two Continents. In-
dustry News. vol 11/7. p. 29. May 2004.
La Fleur’s 1st Quarter Calendar 2004
Sales Report. vol 11/8. p. 17-23. June
2004.
Pollard Banknote Wins Vending Ma-
chine Contract in Iowa. Industry News.
vol 11/8. p. 27. June 2004.
Wisconsin Award. Vendor Works. vol
11/8. p. 34. June 2004.
Corporate Profile: Pollard Banknote. vol
11/9. p. 26. July/August 2004.
MASS Award. Vendor Works. vol 11/9.
p. 33. July/August 2004.
Pollard Banknote Unveils its
PollardPlayBook Instant Concept. In-
dustry News. vol 12/2. p. 34. October
2004.
Texas Award. Vendor Works. vol 12/3.
p. 46. November/December 2004.

PPPPPOWERBALLOWERBALLOWERBALLOWERBALLOWERBALL I I I I INSTANTNSTANTNSTANTNSTANTNSTANT M M M M MILLIONAIREILLIONAIREILLIONAIREILLIONAIREILLIONAIRE

TV Show Ends. Lottery Biz. vol 11/7. p.
10. May 2004.

PPPPPRINTPOOLRINTPOOLRINTPOOLRINTPOOLRINTPOOL H H H H HONSELONSELONSELONSELONSEL G G G G GMBMBMBMBMBHHHHH

2004 Contractor Survey. vol 11/5. p. 15.
February 2004.
Printer Purchase. Vendor Works. vol 12/
3. p. 45. November/December 2004.

PPPPPRONOSTICOSRONOSTICOSRONOSTICOSRONOSTICOSRONOSTICOS     PPPPPARAARAARAARAARA     LALALALALA     AAAAASISTENCIASISTENCIASISTENCIASISTENCIASISTENCIA P P P P PUBLICUBLICUBLICUBLICUBLICAAAAA

Pronosticos Contract. Vendor Works.
vol 11/6. p. 38. March/April 2004.
Mexican Contract. Vendor Works. vol
11/8. p. 34. June 2004.
Contract Reinstated. Vendor Works. vol
12/1. p. 33. September 2004.
GTECH Signs New Six-Year Contract
with Pronósticos in Mexico. Industry
News. vol 12/2. p. 30. October 2004.

International Lottery Roundup. vol 12/
3. p. 19. November/December 2004.

PTI (PPTI (PPTI (PPTI (PPTI (PROMOROMOROMOROMOROMO-T-T-T-T-TRAVELRAVELRAVELRAVELRAVEL I I I I INTERNATIONALNTERNATIONALNTERNATIONALNTERNATIONALNTERNATIONAL)))))

I Dream of Jeannie. Globe Link. vol 11/
6. p. 36. March/April 2004.
Caesars Palace®. Vendor Works. vol
11/7. p. 34. May 2004.

QLQLQLQLQLOOOOOTTTTT C C C C CONSULONSULONSULONSULONSULTINGTINGTINGTINGTING

Turkey Privatization. Vendor Works. vol
12/3. p. 46. November/December 2004.

R FR FR FR FR FRANCORANCORANCORANCORANCO     TTTTTECHNOLOGIESECHNOLOGIESECHNOLOGIESECHNOLOGIESECHNOLOGIES

Vendor Guide to Online Terminals. vol
12/3. p. 38. November/December 2004.

RRRRRHODEHODEHODEHODEHODE I I I I ISLANDSLANDSLANDSLANDSLAND L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

HotTrax® Launch. Lottery Biz. vol 11/
9. p. 6. July/August 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
North American Lottery Roundup. vol
12/2. p. 21. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

SSSSSAARLANDAARLANDAARLANDAARLANDAARLAND S S S S SPORTTOTOPORTTOTOPORTTOTOPORTTOTOPORTTOTO G G G G GMBMBMBMBMBHHHHH

Terminal Award. Vendor Works. vol 12/
3. p. 46. November/December 2004.

SASASASASAGEMGEMGEMGEMGEM

SAGEM Wins Online Terminal Contract
From Svenska Spel. Industry News. vol
11/6. p. 33. March/April 2004.
Groupe SAGEM. Vendor Works. vol 11/
7. p. 33. May 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 40. November/December 2004.

SSSSSANTAANTAANTAANTAANTA C C C C CASAASAASAASAASA     DADADADADA M M M M MISERICORDIAISERICORDIAISERICORDIAISERICORDIAISERICORDIA     DEDEDEDEDE L L L L LISBOAISBOAISBOAISBOAISBOA (SCML) (SCML) (SCML) (SCML) (SCML)

International Lottery Roundup. vol 12/
3. p. 20. November/December 2004.

SAZKA SAZKA SAZKA SAZKA SAZKA AAAAA.....SSSSS.....

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
Czech Contract. Vendor Works. vol 11/
8. p. 34. June 2004.
VLT Contract. Vendor Works. vol 12/2.
p. 38. October 2004.
International Lottery Roundup. vol 12/
3. p. 19. November/December 2004.

SSSSSCHAFERCHAFERCHAFERCHAFERCHAFER S S S S SYSTEMSYSTEMSYSTEMSYSTEMSYSTEMS, I, I, I, I, INCNCNCNCNC.....

2004 Contractor Survey. vol 11/5. p. 13.
February 2004.

l
2

 0
 0

 4
  I N

 D
 E X



LA FLEUR’S MAGAZINE / JANUARY 2005 / 24

l

2
 0

 0
 4

  I N
 D

 E X

Tennessee Business. Vendor Works. vol
11/5. p. 34. February 2004.

SSSSSCIENTIFICCIENTIFICCIENTIFICCIENTIFICCIENTIFIC G G G G GAMESAMESAMESAMESAMES

Electronic Game Card. Lottery Biz. Vol
11/4. p 8. January 2004.
Italian Consortium. Globe Link. vol 11/
4. p. 31. January 2004.
TN Instant Award. Vendor Works. p. 33.
January 2004.
North Dakota Biz. Vendor Works. p. 33.
January 2004.
El Santo©®. Globe Link. vol 11/4. p. 32.
January 2004.
Tennessee Startup. Lottery Biz. vol 11/
5. p 4. February 2004.
17.3% Sales Increase. Lottery Biz. vol
11/5. p 4. February 2004.
Instant-Win Games. Lottery Biz. vol 11/
5. p 6. February 2004.
North Dakota Launch. Lottery Biz. vol
11/5. p 8. February 2004.
2004 Contractor Survey. vol 11/5. p. 12.
February 2004.
Swiss Oddset ALC. Globe Link. vol 11/
5. p. 32. February 2004.
Clifton Office Closes. Vendor Works. vol
11/5. p. 33. February 2004.
Honey, I Blew Up The Survey. vol 11/6.
p. 15. March/April 2004.
SG’s Patents. Vendor Works. vol 11/6.
p. 38. March/April 2004.
North Dakota Launch. Lottery Biz. vol
11/7. p. 4. May 2004.
Money Comb. Lottery Biz. vol 11/7. p.
6. May 2004.
Instant Tickets Printers Develop Player-
Friendly Marking Systems. vol 11/7. p.
26. May 2004.
Better Distribution And Game Mix Im-
prove Arizona’s Scratcher Sales. Indus-
try News. vol 11/7. p. 28. May 2004.
WI Primary Contract. Vendor Works. vol
11/7. p. 33. May 2004.
Washington News. Vendor Works. vol
11/7. p. 34. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 16. June 2004.
Consorzio Lotterie Nazional Re-
launches Instant Games in Italy. Indus-
try News. vol 11/8. p. 27. June 2004.
Puerto Rico Contract. Vendor Works. vol
11/8. p. 33. June 2004.
Hasbro Agreement. Vendor Works. vol
11/8. p. 33. June 2004.
Best Instant Games of the Year. vol 11/

9. p. 13. July/August 2004.
New Hampshire Lottery Launches Pi-
lot Test with PlayCentral™. vol 11/9. p.
30. July/August 2004.
MASS Award. Vendor Works. vol 11/9.
p. 33. July/August 2004.
Lottery Museum. Vendor Works. vol 11/
9. p. 33. July/August 2004.
Lottery Extensions. Vendor Works. vol
11/9. p. 33. July/August 2004.
Ohio Lottery’s $25,000 Hold ‘Em
Poker™ Attracts Young Adults. Indus-
try News. vol 12/1. p. 30. September
2004.
Patent License. Vendor Works. vol 12/
1. p. 33. September 2004.
New Mexico Pilot. Vendor Works. vol
12/1. p. 33. September 2004.
Frost Productions. vol 12/1. p. 34. Sep-
tember 2004.
Hoosier Contract. Vendor Works. vol
12/1. p. 34. September 2004.
Stud Poker Revamp. Vendor Works. vol
12/2. p. 6. October 2004.
Q&A: Scientific Games’ Lorne Weil. vol
12/2. p. 23. October 2004.
Texas Contract. Vendor Works. vol 12/
2. p. 37. October 2004.
Vermont Extension. Vendor Works. vol
12/2. p. 37. October 2004.
SD Extension. Vendor Works. vol 12/2.
p. 37. October 2004.
GameLogic Provides HomePlay Service
to Scientific Games. Industry News. vol
12/3. p. 28. November/December 2004.
Maryland Lottery to Pilot RaceTrax. In-
dustry News. vol 12/3. p. 30. Novem-
ber/December 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 40. November/December 2004.
Printer Purchase. Vendor Works. vol 12/
3. p. 45. November/December 2004.
Iowa Contract. Vendor Works. vol 12/
3. p. 46. November/December 2004.
Briefs. Vendor Works. vol 12/3. p. 46.
November/December 2004.

SSSSSISTEMASISTEMASISTEMASISTEMASISTEMAS     TTTTTECNICOSECNICOSECNICOSECNICOSECNICOS     DEDEDEDEDE L L L L LOOOOOTERIASTERIASTERIASTERIASTERIAS     DELDELDELDELDEL E E E E ESTSTSTSTSTADOADOADOADOADO (STL) (STL) (STL) (STL) (STL)

Spanish Contract. Vendor Works. vol
11/5. p. 33. February 2004.

SSSSSMARMARMARMARMARTPLATPLATPLATPLATPLAYYYYY I I I I INTERNNTERNNTERNNTERNNTERNAAAAATIONTIONTIONTIONTIONALALALALAL

Smartplay Continues Global Expan-
sion in Lottery Industry. Industry News.
vol 12/2. p. 30. October 2004.

SSSSSOUTHOUTHOUTHOUTHOUTH C C C C CAROLINAAROLINAAROLINAAROLINAAROLINA E E E E EDUCATIONDUCATIONDUCATIONDUCATIONDUCATION L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Artist Ticket Series. Lottery Biz. vol 11/
7. p. 8. May 2004.
Carolina Millionaire. Lottery Biz. vol
11/8. p. 6. June 2004.
Carolina Millionaire. Vendor Works. vol
12/2. p. 6. October 2004.
North American Lottery Roundup. vol
12/2. p. 21. October 2004.

SSSSSOUTHOUTHOUTHOUTHOUTH D D D D DAKOTAAKOTAAKOTAAKOTAAKOTA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Deadwood Ticket. Lottery Biz. vol 11/
8. p. 4. June 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
SD Extension. Vendor Works. vol 12/2.
p. 37. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

SSSSSPIELOPIELOPIELOPIELOPIELO

European Lottery VLT Report. vol 11/
5. p. 11. February 2004.
2004 Contractor Survey. vol 11/5. p. 16.
February 2004.
Oregon Contract. Vendor Works. vol 11/
6. p. 37. March/April 2004.
GTECH Completes Acquisiting Of
Spielo Manufacturing Incorporated.
Industry News. vol 11/8. p. 28. June
2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.
VLT: State of the Industry. vol 12/1. p.
10. September 2004.

SSSSSPORDIENNUSTUSPORDIENNUSTUSPORDIENNUSTUSPORDIENNUSTUSPORDIENNUSTUS     A/SA/SA/SA/SA/S

Estonian Contract. Vendor Works. vol
11/5. p. 34. February 2004.

SSSSSPORTNAPORTNAPORTNAPORTNAPORTNA L L L L LOTERIJAOTERIJAOTERIJAOTERIJAOTERIJA (S (S (S (S (SLOVAKIALOVAKIALOVAKIALOVAKIALOVAKIA)))))

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

SSSSSTTTTTAAAAAAAAAATLICHETLICHETLICHETLICHETLICHE L L L L LOOOOOTTERIEVERTTERIEVERTTERIEVERTTERIEVERTTERIEVERWWWWWALALALALALTUNGTUNGTUNGTUNGTUNG B B B B BAAAAAYERNYERNYERNYERNYERN

International Lottery Roundup. vol 12/
3. p. 20. November/December 2004.

SSSSSUPREMEUPREMEUPREMEUPREMEUPREME     VVVVVENTURESENTURESENTURESENTURESENTURES L L L L LIMITEDIMITEDIMITEDIMITEDIMITED (J (J (J (J (JAMAICAMAICAMAICAMAICAMAICAAAAA)))))

Jamaica VLTs. Vendor Works. vol 11/9.
p. 34. July/August 2004.

SSSSSVENSKAVENSKAVENSKAVENSKAVENSKA S S S S SPELPELPELPELPEL

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 10. January 2004.
European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
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SAGEM Wins Online Terminal Contract
From Svenska Spel. Industry News. vol
11/6. p. 33. March/April 2004.
New CEO. Globe Link. vol 12/1. p. 32.
September 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.
International Lottery Roundup. vol 12/
3. p. 20. November/December 2004.
Sweden’s Stryktipset Turns 70. vol 12/
3. p. 32. November/December 2004.

SWISSLOSSWISSLOSSWISSLOSSWISSLOSSWISSLOS

Swiss Oddset ALC. Globe Link. vol 11/
5. p. 32. February 2004.
OE Netgame to Supply Voice Channel
to SwissLos. Industry News. vol 11/7.
p. 29. May 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

SSSSSZERENCSEJZERENCSEJZERENCSEJZERENCSEJZERENCSEJAAAAATEKTEKTEKTEKTEK R R R R RTTTTT.....

Instant Automation. Globe Link. vol 11/
8. p. 31. June 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.
Hungarian Report. Globe Link. vol 12/
2. p. 36. October 2004.

TTTTTAIWAIWAIWAIWAIWANANANANAN P P P P PUBLICUBLICUBLICUBLICUBLIC     WWWWWELFELFELFELFELFAREAREAREAREARE L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY

Taiwanese Lottery Maps Out Future. vol
11/8. p. 26. June 2004
International Lottery Roundup. vol 12/
3. p. 20. November/December 2004.

TTTTTAKEAKEAKEAKEAKE-A-T-A-T-A-T-A-T-A-TICKETICKETICKETICKETICKET, I, I, I, I, INCNCNCNCNC.....

Take-A-Two. Vendor Works. p. 34. Janu-
ary 2004.
$20 Triple Play. Lottery Biz. vol 11/4. p
6. January 2004.
2004 Contractor Survey. vol 11/5. p. 13.
February 2004.
Best Instant Games of the Year. vol 11/
9. p. 13. July/August 2004.

TTTTTAAAAATTERSALLTTERSALLTTERSALLTTERSALLTTERSALL’’’’’SSSSS S S S S SWEEPWEEPWEEPWEEPWEEP C C C C CONSULONSULONSULONSULONSULTTTTTAAAAATIONTIONTIONTIONTION

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
ASX Listing. Globe Link. vol 11/7. p.
31. May 2004.
Norwegian IVTs. Vendor Works. vol
12/2. p. 37. October 2004.
Nigerian Biz. Vendor Works. vol 11/8.
p. 33. June 2004.

TTTTTELEELEELEELEELECCCCCOMOMOMOMOM G G G G GAMEAMEAMEAMEAME F F F F FACTORYACTORYACTORYACTORYACTORY

Texas Radds® Biz. Vendor Works. p. 34.
January 2004.
RADDS® Vendor Works. vol 12/1. p.
34. September 2004.

TTTTTENNESSEEENNESSEEENNESSEEENNESSEEENNESSEE E E E E EDUCDUCDUCDUCDUCAAAAATIONTIONTIONTIONTION L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY C C C C CORPORPORPORPORP.....

TN Online Award. Vendor Works. vol
11/4. p 33. January 2004.
TN Instant Award. Vendor Works. vol
11/4. p 33. January 2004.
Tennessee Startup. Lottery Biz. vol 11/
5. p 4. February 2004.
Tennessee Business. Vendor Works. vol
11/5. p. 34. February 2004.
Pick 3 Launch. Lottery Biz. vol 11/6. p.
10. March/April 2004.
TN Powerball. Lottery Biz. vol 11/7. p.
10. May 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.

TTTTTEXASEXASEXASEXASEXAS L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY C C C C COMMISSIONOMMISSIONOMMISSIONOMMISSIONOMMISSION

Texas’ Mega Millions. Lottery Biz. vol
11/4. p 4. January 2004.
Texas Radds® Biz. Vendor Works. vol
11/4. p 34. January 2004.
Extended Play Tickets Boost Sales. vol
11/7. p. 25. May 2004.
North American Lottery Roundup. vol
12/2. p. 21. October 2004.
Texas Contract. Vendor Works. vol 12/
2. p. 37. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.
Texas Award. Vendor Works. vol 12/3.
p. 46. November/December 2004.

TTTTTIPOSIPOSIPOSIPOSIPOS     ASASASASAS

Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

TTTTTOTALIZATOROTALIZATOROTALIZATOROTALIZATOROTALIZATOR S S S S SPORTOWYPORTOWYPORTOWYPORTOWYPORTOWY

Pink Panther™ Launched in Australia
and Europe. Industry News. vol 11/8.
p. 29. June 2004.

TTTTTURKISHURKISHURKISHURKISHURKISH N N N N NATIONALATIONALATIONALATIONALATIONAL L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

International Lottery Roundup. vol 12/
3. p. 20. November/December 2004.

U.K. NU.K. NU.K. NU.K. NU.K. NATIONALATIONALATIONALATIONALATIONAL L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Euro Millions Launch. Globe Link. vol
11/6. p. 35. March/April 2004.
Global Internet Lottery Trends. vol 12/
2. p. 25. October 2004.

10th Birthday. Globe Link. vol 12/2. p.
35. October 2004.

UUUUUNIVERSITYNIVERSITYNIVERSITYNIVERSITYNIVERSITY     OFOFOFOFOF I I I I ICELANDCELANDCELANDCELANDCELAND L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.

UUUUUTHINGOTHINGOTHINGOTHINGOTHINGO M M M M MANANANANANAAAAAGEMENTGEMENTGEMENTGEMENTGEMENT P P P P PTYTYTYTYTY. L. L. L. L. LTDTDTDTDTD.....

New Ad Campaign. Globe Link. vol
12/1. p. 32. September 2004.

VVVVVERMONTERMONTERMONTERMONTERMONT L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 11. January 2004.
Vermont Extension. Vendor Works. vol
11/6. p. 38. March/April 2004.
Powerball Launch. Lottery Biz. vol 11/
9. p. 4. July/August 2004.
North American Lottery Roundup. vol
12/2. p. 21. October 2004.
Vermont Extension. Vendor Works. vol
12/2. p. 37. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

VVVVVIDEOIDEOIDEOIDEOIDEO L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY     TTTTTERMINERMINERMINERMINERMINALSALSALSALSALS (VL (VL (VL (VL (VLTTTTTSSSSS)))))

European Lottery VLT Report. vol 11/
5. p. 9. February 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

VVVVVIRGINIAIRGINIAIRGINIAIRGINIAIRGINIA L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

La Fleur’s 2004 Lottery Mystical Sphere
Readings. vol 11/4. p 13. January 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 15. May 2004.
Virginia Lottery Creates Strategic Part-
nership with OGT & GTECH. vol 11/9.
p. 12. July/August 2004.
Lottery Extensions. Vendor Works. vol
11/9. p. 33. July/August 2004.
North American Lottery Roundup. vol
12/2. p. 22. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

WWWWWASHINGTONASHINGTONASHINGTONASHINGTONASHINGTON S S S S STATETATETATETATETATE L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

New WA Director. vol 11/4. p 8. Janu-
ary 2004.
Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.
Fiscal 2003 Agent Report. vol 11/7. p.
21. May 2004.
Washington News. Vendor Works. vol
11/7. p. 34. May 2004.
Washington Biz. Vendor Works. vol 11/

l
2

 0
 0

 4
  I N

 D
 E X



LA FLEUR’S MAGAZINE / JANUARY 2005 / 26

l

2
 0

 0
 4

  I N
 D

 E X

7. p. 34. May 2004.
Washington’s LPVMs. Vendor Works.
vol 11/7. p. 34. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 13. June 2004.
Washington Lottery: Funanthropic. vol
12/1. p. 24. September 2004.
The Price Is Right™. Vendor Works. vol
12/1. p. 34. September 2004.
North American Lottery Roundup. vol
12/2. p. 22. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

WWWWWESTDEUTSCHEESTDEUTSCHEESTDEUTSCHEESTDEUTSCHEESTDEUTSCHE L L L L LOTTERIEOTTERIEOTTERIEOTTERIEOTTERIE

Million Euro Ticket. Globe Link. vol 12/
1. p. 31. September 2004.
WestLotto Startup. Vendor Works. vol
12/3. p. 45. November/December 2004.

WWWWWESTERNESTERNESTERNESTERNESTERN C C C C CANANANANANADADADADADAAAAA L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY C C C C CORPORPORPORPORP.  (WCLC).  (WCLC).  (WCLC).  (WCLC).  (WCLC)

C$2 Lotto 6/49. Globe Link. vol 11/4.
p. 31. January 2004.
Lottery Advertising Impact Study. vol
11/5. p. 28. February 2004.
La Fleur’s 9th Annual Symposium. vol
11/7. p. 17. May 2004.
Online Games: Lottery Impact Theory.
vol 11/8. p. 14. June 2004.
The Plus Ends. Globe Link. vol 11/8. p.
32. June 2004.
WCLC Will Launch its Second CD-
ROM Ticket for the Holidays. Industry
News. vol 12/3. p. 29. November/De-
cember 2004.
Seasonal Roundup. Globe Link. vol 12/
3. p. 43. November/December 2004.

WWWWWESTESTESTESTEST     VVVVVIRGINIAIRGINIAIRGINIAIRGINIAIRGINIA L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY

La Fleur’s 9th Annual Symposium. vol
11/7. p. 15. May 2004.
Keystone Competition. Lottery Biz. vol
11/9. p. 8. July/August 2004.
VLT: State of the Industry. vol 12/1. p. 9.
September 2004.
North American Lottery Roundup. vol
12/2. p. 22. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

WWWWWINCORINCORINCORINCORINCOR N N N N NIXDORFIXDORFIXDORFIXDORFIXDORF

Saxony Award. Vendor Works. vol 11/
4. p. 33. January 2004.
2004 Contractor Survey. vol 11/5. p. 16.
February 2004.
Wincor World 04 Attracts 7,700 Attend-

ees Representing 50 Nations. Industry
News. vol 11/8. p. 28. June 2004.
Bavarian Contract. Vendor Works. vol
11/9. p. 33. July/August 2004.
Wincor-Nixdorf Wins Contract from
Deutsche Klassenlotterie Berlin. Indus-
try News. vol 12/1. p. 26. September
2004.
Land Brandenburg Lotto GmbH
Awards Contract to Wincor Nixdorf.
Industry News. vol 12/2. p. 34. October
2004.
Q&A: Wincor Nixdorf’s Story. Corpo-
rate Profile. vol 12/3. p. 27. November/
December 2004.
Vendor Guide to Online Terminals. vol
12/3. p. 40. November/December 2004.
WestLotto Startup. Vendor Works. vol
12/3. p. 45. November/December 2004.
Terminal Award. Vendor Works. vol 12/
3. p. 46. November/December 2004.

WWWWWINININININTVTVTVTVTV

WinTV Orders. Globe Link. vol 11/6. p.
36. March/April 2004.
Drawing Machines. Vendor Works. vol
11/8. p. 34. June 2004.

WWWWWISCONSINISCONSINISCONSINISCONSINISCONSIN L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY

Lottery Advertising Impact Study. vol
11/5. p. 27. February 2004.
WI Primary Contract. Vendor Works. vol
11/7. p. 33. May 2004.
Wisconsin Award. Vendor Works. vol
11/8. p. 34. June 2004.
Sweet 16. Lottery Biz. vol 12/1. p. 8. Sep-
tember 2004.
North American Lottery Roundup. vol
12/2. p. 22. October 2004.
Seasonal Roundup. Lottery Biz. vol 12/
3. p. 4. November/December 2004.

WMS GWMS GWMS GWMS GWMS GAMINGAMINGAMINGAMINGAMING

VLT: State of the Industry. vol 12/1. p. 9.
September 2004.

WWWWWORLDORLDORLDORLDORLD L L L L LOOOOOTTERTTERTTERTTERTTERYYYYY     AAAAASSOCIASSOCIASSOCIASSOCIASSOCIATIONTIONTIONTIONTION (WLA) (WLA) (WLA) (WLA) (WLA)

WTO Dispute. Globe Link. vol 11/4. p.
32. January 2004.

IIIIINDEXNDEXNDEXNDEXNDEX     OFOFOFOFOF S S S S STTTTTAAAAATISTICTISTICTISTICTISTICTISTICALALALALAL R R R R REPOREPOREPOREPOREPORTSTSTSTSTS     BYBYBYBYBY

MMMMMONTHONTHONTHONTHONTH (C (C (C (C (CALENDALENDALENDALENDALENDARARARARAR 2004) 2004) 2004) 2004) 2004)

FFFFFEBRUAREBRUAREBRUAREBRUAREBRUARYYYYY  2004   2004   2004   2004   2004 VVVVVOLOLOLOLOL 11/5 2004 C 11/5 2004 C 11/5 2004 C 11/5 2004 C 11/5 2004 CONTRAONTRAONTRAONTRAONTRACTCTCTCTCTOROROROROR

SSSSSURVEYURVEYURVEYURVEYURVEY

❏  U.S. Lotteries’ Instant Ticket Con-

tracts  p 12- 13.
❏  Instant Ticket Dispenser Manufac-
turers’ U.S. Contracts  p 13.
❏ U.S. Lotteries’ Online System Con-
tracts p 14.
❏  Instant Printers’ International Con-
tracts p 15-16.
❏ Online System and Terminal Ven-
dors’ International Contracts p 16-17.

FFFFFEBRUAREBRUAREBRUAREBRUAREBRUARYYYYY  2004   2004   2004   2004   2004 VVVVVOLOLOLOLOL 11/5: C 11/5: C 11/5: C 11/5: C 11/5: CALENDALENDALENDALENDALENDARARARARAR 2003 2003 2003 2003 2003
SSSSSALESALESALESALESALES

❏ U.S., Australian & Canadian Lotter-
ies’ Calendar 2003 Sales by Game p 18.
❏ U.S., Australian & Canadian Lotter-
ies’ Calendar 2002 Sales by Game p 19.
❏ U.S., Australian & Canadian Lotter-
ies Ranked by Calendar ’03 Total, Total
PC and % Change in Sales p 20.
❏ U.S., Australian & Canadian Lotter-
ies Ranked by Cal. ’03 Instant, Instant
PC and % Change in Sales p 21.
❏ U.S., Australian & Canadian Lotter-
ies’ Calendar 2003 vs. 2002 Instant Sales
by Price Point p 22.

FFFFFEBRUAREBRUAREBRUAREBRUAREBRUARYYYYY  2004   2004   2004   2004   2004 VVVVVOLOLOLOLOL 11/5: 4 11/5: 4 11/5: 4 11/5: 4 11/5: 4THTHTHTHTH Q Q Q Q QUARUARUARUARUARTERTERTERTERTER

CCCCCALENDARALENDARALENDARALENDARALENDAR 2003 S 2003 S 2003 S 2003 S 2003 SALESALESALESALESALES

❏ U.S., Australian & Canadian Lotter-
ies’ 4th Quarter Calendar 2003 Sales by
Game p 23.
❏ U.S., Australian & Canadian Lotter-
ies’ 4th Quarter Calendar 2002 Sales by
Game p 24.
❏ U.S., Australian & Canadian Lotter-
ies’ 4th Quarter Calendar 2003 vs. 2002
Instant Sales by Price Point p 25.
❏ European Lotteries’ 4th Quarter 2003
& 2002 Sales p 26.

MMMMMARCHARCHARCHARCHARCH/A/A/A/A/APRILPRILPRILPRILPRIL 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 11/6: 6 11/6: 6 11/6: 6 11/6: 6 11/6: 6THTHTHTHTH     AAAAANNUALNNUALNNUALNNUALNNUAL

LLLLLOOOOOTTERTTERTTERTTERTTERYYYYY     TTTTTRARARARARACKINGCKINGCKINGCKINGCKING S S S S STUDTUDTUDTUDTUDYYYYY     PPPPPPPPPP 15-18. 15-18. 15-18. 15-18. 15-18.

MMMMMARCHARCHARCHARCHARCH/A/A/A/A/APRILPRILPRILPRILPRIL 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 11/6: 2003  11/6: 2003  11/6: 2003  11/6: 2003  11/6: 2003 WWWWWORLDORLDORLDORLDORLD-----
WIDEWIDEWIDEWIDEWIDE L L L L LOTTERYOTTERYOTTERYOTTERYOTTERY S S S S SALESALESALESALESALES

❏ 2003 Worldwide Lottery Sales p 19.
❏ 2003 African Lottery Sales p 20.
❏ 2003 Asian/Middle East Lottery Sales
p 20.
❏ 2003 Australian Lottery Sales p 21.
❏ 2003 European Lottery Sales p 21-22.
❏ 2003 Central & South American &
Caribbean Lottery Sales p 23.
❏ 2003 North American Lottery Sales p
23-24.
❏ 2003 European Lottery VLT Net Ma-
chine Income p 24.
❏ 2003 North American Lottery VLT Net
Machine Income p 24.
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❏ Worldwide Lotteries Ranked by Top
25 Calendar ’03 Total & Total PC Sales
p 25.
❏ Worldwide Lotteries Ranked by Top
25 Calendar ’03 Combined Lotto and
Spiel & Combined Lotto and Spiel PC
Sales p 26.
❏ Worldwide Lotteries Ranked by Top
25 Calendar ’03 Combined Instant and
Pulltab & Combined Instant and Pulltab
PC Sales p 27.
❏ Worldwide Lotteries Ranked by Top
25 Calendar ’03 VLT and VLT PC Net
Machine Income p 28.

MMMMMAAAAAYYYYY 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 11/7: F 11/7: F 11/7: F 11/7: F 11/7: FISCISCISCISCISCALALALALAL 2003  2003  2003  2003  2003 AAAAAGENTGENTGENTGENTGENT

RRRRREPORTEPORTEPORTEPORTEPORT

❏ U.S. Lotteries’ FY03 Agent Commis-
sions p 22.
❏ Australian & Canadian Lotteries’
FY03 Agent Commissions p 23.

JJJJJUNEUNEUNEUNEUNE 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 11/8: O 11/8: O 11/8: O 11/8: O 11/8: ONLINENLINENLINENLINENLINE G G G G GAMESAMESAMESAMESAMES: L: L: L: L: LOOOOOTTERTTERTTERTTERTTERYYYYY

IIIIIMPMPMPMPMPAAAAACTCTCTCTCT     TTTTTHEORHEORHEORHEORHEORYYYYY

❏ U.S. lotteries’ Online, Instant & VLT
Sales (FY93-FY03)  p 13.
❏ Percentage of Total Sales by Type of
Lottery Product p 13.
❏ Canadian lotteries’ Online, Instant
& VLT Sales (FY93-FY03) p 15.
❏ Percentage of Total Sales by Type of
Lottery Product p 15.

JJJJJUNEUNEUNEUNEUNE 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 11/8: 1 11/8: 1 11/8: 1 11/8: 1 11/8: 1STSTSTSTST Q Q Q Q QUARUARUARUARUARTERTERTERTERTER C C C C CALENDALENDALENDALENDALENDARARARARAR

2004 S2004 S2004 S2004 S2004 SALESALESALESALESALES

❏ U.S. Lotteries’ 1st Quarter Calendar
2004 Sales by Game p 17.
❏ U.S. Lotteries’ 1st Quarter Calendar
2003 Sales by Game p 18.
❏ Australian & Canadian Lotteries’ 1st

Quarter Calendar 2004 Sales by Game
p 19.
❏ Australian & Canadian Lotteries’ 1st

Quarter Calendar 2003 Sales by Game
p 19.
❏ U.S., Australian & Canadian Lotter-
ies’ 1st Quarter Calendar 2004 vs. 2003
Instant Sales by Price Point p 20.
❏ U.S., Australian & Canadian Lotter-
ies Ranked by 1st Quarter 2004 Total,
Total PC and % Change in Sales p 21.
❏ U.S, Australian & Canadian Lotter-
ies Ranked by 1st Quarter 2004 Instant,
Instant PC and % Change in Instant
Sales p 22.
❏ European Lotteries’ 1st Quarter 2004
& 2003 Sales p 23.

JJJJJULULULULULYYYYY /A /A /A /A /AUGUSTUGUSTUGUSTUGUSTUGUST 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 11/9: B 11/9: B 11/9: B 11/9: B 11/9: BESTESTESTESTEST I I I I INSTNSTNSTNSTNSTANTANTANTANTANT

GGGGGAMESAMESAMESAMESAMES     OFOFOFOFOF     THETHETHETHETHE     YYYYYEAREAREAREAREAR

❏ U.S. Lotteries’ FY04 vs. FY05 Instant
Strategies p 14.
❏ Australian Lotteries’ FY04 vs. FY05
Instant Strategies p 14.
❏ Canadian Lotteries’ FY04 vs. FY05
Instant Strategies p 14.
❏ U.S. Lotteries’ FY04 vs. FY04 Prize
Payout Rate by Price Point p 15.
❏ Australian Lotterie’s FY04 vs. FY05
Prize Payout Rate by Price Point p 15.
❏ Canadian Lotterie’s FY04 vs. FY05
Prize Payout Rate by Price Point p 15.
❏ U.S. Lotteries’ Top 3 FY04 $1 Instant
Games p 16-17.
❏ U.S. Lotteries’ Top 3 FY04 Non-$1
Instant Games p 18-19.
❏ Australian Lotteries’ Top 3 FY04 $1
Instants p 20.
❏ Canadian Lotteries’ Top 3 FY04 C$1
Instants p 20.
❏ Australian Lotteries’ Top 3 FY04 Non-
$1 Instant Games p 20.
❏ Canadian Lotteries’ Top 3 FY04 Non-
C$1 Instant Games p 21.
❏ European Lotteries’ Calendar 2003
Instant Marketing Strategies p 21.
❏ European Lotteries’ Calendar 2003
Top Per Capita Average Weekly Instant
Game Sales p 21.
❏ U.S. Lotteries’ Top FY04 $2 (Non-
Holiday) Instant Game p 22.
❏ Australian Lotteries’ Top FY04 $2
(Non-Holiday) Instant Game p 22.
❏ Canadian Lotteries’ Top FY04 $2
(Non-Holiday) Instant Game p 22.
❏ U.S. Lotteries’ Top FY04 $3 (Non-
Holiday) Instant Game p 23.
❏ Australian Lotteries’ Top FY04 $3
(Non-Holiday) Instant Game p 23.
❏ Canadian Lotteries’ Top FY04 $3
(Non-Holiday) Instant Game p 23.
❏ U.S. Lotteries’ Top FY04 $5 (Non-
Holiday) Instant Game p 24.
❏ Australian Lotteries’ Top FY04 $5
(Non-Holiday) Instant Game p 24.
❏ Canadian Lotteries’ Top FY04 $5
(Non-Holiday) Instant Game p 24.
❏ U.S. Lotteries’ Top FY04 $10 (Non-
Holiday) Instant Game p 25.
❏ Australian Lotteries’ Top FY04 $10
(Non-Holiday) Instant Game p 25.
❏ Canadian Lotteries’ Top FY04 $10
(Non-Holiday) Instant Game p 25.

❏ U.S. Lotteries’ Top FY04 $20 (Non-
Holiday) Instant Game p 25.

SSSSSEPTEMBEREPTEMBEREPTEMBEREPTEMBEREPTEMBER 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 12/1: F 12/1: F 12/1: F 12/1: F 12/1: FISCISCISCISCISCALALALALAL 2004 S 2004 S 2004 S 2004 S 2004 SALESALESALESALESALES

RRRRREPORTEPORTEPORTEPORTEPORT

❏ U.S., Australian & Canadian Lotter-
ies’ Fiscal 2004 Sales Results p 14.
❏ U.S., Australian & Canadian Lotter-
ies’ Fiscal 2003 Sales Results  p 16.
❏ U.S. Lotteries, Australian & Cana-
dian’ Fiscal 2003 Sales by Game p 14.
❏ U.S., Australian & Canadian Lotter-
ies Ranked by FY04 Total, Total PC and
% Change in Sales p 18.
❏ U.S., Australian & Canadian Lotter-
ies Ranked by FY04 Instant, Instant PC
and % Change in Sales p 19.
❏ U.S., Australian & Canadian Lotter-
ies’ Fiscal 2004 vs. 2003 Instant Sales
by Price Point p 17.

SSSSSEPTEMBEREPTEMBEREPTEMBEREPTEMBEREPTEMBER 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 12/1: 2 12/1: 2 12/1: 2 12/1: 2 12/1: 2NDNDNDNDND Q Q Q Q QUARUARUARUARUARTERTERTERTERTER

CCCCCALENDARALENDARALENDARALENDARALENDAR 2004 S 2004 S 2004 S 2004 S 2004 SALESALESALESALESALES

❏ U.S., Australian & Canadian Lotter-
ies’ 2nd Quarter Calendar 2003 Sales by
Game p 20.
❏ U.S., Australian & Canadian Lotter-
ies’ 2nd Quarter Calendar 2003 Sales by
Game p 21.
❏ U.S., Australian & Canadian Lotter-
ies’ 2nd Quarter Calendar 2004 vs. 2003
Instant Sales by Price Point p 22.
❏ European Lotteries’ 2nd Quarter Cal-
endar 2004 & 2003 Sales p 23.

NNNNNOOOOOVEMBERVEMBERVEMBERVEMBERVEMBER/D/D/D/D/DECEMBERECEMBERECEMBERECEMBERECEMBER 2004  2004  2004  2004  2004 VVVVVOLOLOLOLOL 12/3: 3 12/3: 3 12/3: 3 12/3: 3 12/3: 3RDRDRDRDRD

QQQQQUARTERUARTERUARTERUARTERUARTER C C C C CALENDARALENDARALENDARALENDARALENDAR 2004 S 2004 S 2004 S 2004 S 2004 SALESALESALESALESALES

❏ U.S., Australian & Canadian Lotter-
ies’ 3rd Quarter Calendar 2004 Sales by
Game p 21.
❏ U.S., Australian & Canadian Lotter-
ies’ 3rd Quarter Calendar 2003 Sales by
Game p 22.
❏ U.S., Australian & Canadian Lotter-
ies’ 3rd Quarter 2004 vs. 2003 Instant
Sales by Price Point p 23.
❏ U.S., Australian & Canadian Lotter-
ies Ranked by 3rd Quarter Calendar
2004 Total, Total PC and % Change in
Sales p 24.
❏ U.S., Australian & Canadian Lotter-
ies Ranked by 3rd Quarter Calendar
2004 Instant, Instant PC and % Change
in Cales p 25.
❏ European Lotteries’ 3rd Quarter 2004
& 2003 Sales p 26.

l
2

 0
 0

 4
  I N

 D
 E X



LA FLEUR’S MAGAZINE / JANUARY 2005 / 28

Lottery Dynamics LLC is a
company with a mission—to
revitalize the lottery industry’s

core games with its proprietary concepts
designed to boost lotto sales and profits
40%-100%.

After years of research and develop-
ment, Lottery Dynamics launched its
Lotto Gold+™ program to the industry
at the World Lottery Association con-
ference in Durban, South Africa in No-
vember and found industry executives
ready to listen and excited by what they
heard.

“Our patent-pending program is
unique in that we can take an industry
whose key product, Lotto, has been in a
downtrend for years, and ramp up sales
and profits dramatically with simple
changes that will not cost the jurisdic-
tions any more in percent-of-sales
payouts and will transfer all prize risk
to Lottery Dynamics and its strategic
partners,” said Robert Wright, company
founder, chairman and chief executive
officer.

The foundation of Lotto Gold+™ is
player choice and player value.  Player
choice means offering players a new
price structure that eliminates the fixed
$1 ticket that dates back 20 plus years
and offers multiple-priced tickets of $1,
$2 and $3, for example. The player
chooses the price he wants to pay for
the ticket as well as the percentage of
the prize he wants to win.

Player value means jackpots will no
longer start at very low levels. Instead,
Lotto Gold+™ will provide guaranteed
starting jackpots 3-4 times current lev-
els to provide jackpots players want to
play for. Additionally, players will get
a “free” chance at a daily draw with
every ticket bought.

 “This strategy has clearly proven
itself in the instant game sector where
multiple-priced tickets and higher jack-
pots are a huge success and are dou-
bling and tripling the revenue per ticket
sold. Now, for the first time, Lottery
Dynamics can help jurisdictions
achieve these results for lotto by offer-

ing multiple-priced tickets and assum-
ing all of the prize risk,” said Wright.

FOUNDER’S BACKGROUND

Before starting Lottery Dynamics,
Wright served in a variety of consulting
positions with emerging companies
and technologies. During the Carter
administration, Wright was retained as
a financial consultant to the Energy
Department for the development of al-
ternative energy projects.

But specifically it was his work in
the emerging contingency prize insur-
ance market niche within the general
insurance industry that led to the cre-
ation of Lottery Dynamics.

Wright analyzed individual lotter-
ies’ per draw play for player patterns,
ticket sales and current jackpot devel-
opment to determine the value of
changing the Lotto structure.

“We looked at literally tens of bil-
lions of ticket sales and thousands of
individual draws across a majority of
the world’s lotteries,” said Wright.
“That research led to the creation of the
Lotto Gold+™ program methodology
and patent filings. The proof of the
program’s extraordinary benefits and
viability came from backtesting our
Lotto Gold+™ program to actual prior
play conditions with specific lotteries.”

Lotto Gold+™ was designed to cre-
ate bigger jackpots by eliminating the
pari-mutuel approach and replacing it
with a “probability-based” structure.

Currently, lottery jackpots start out
low and increase progressively with
ticket sales. “This pari-mutuel structure
is a catch 22 for the lotteries because
players generally shun small jackpot
games,” said Wright. “We offer and as-
sume the risk for starting jackpots three
to four times greater than current levels
based on the expectation of achieving
greater ticket sales knowing that higher
jackpots will drive ticket sales through
the levels needed.”

Wright stresses that Lottery Dynam-
ics is not competing with online lottery
vendors or their systems and products.

“ S i n c e
most vendors
to the lotteries
have fixed-
percentage of
gross sales
contracts, we
actually will
benefit all the
vendors dra-
matically as
lottery sales climb with our programs,”
said Wright. “The other thing to remem-
ber is that strategically our programs
are proprietary and are implemented
only in consort with some of the largest
insuring entities in the world, so in ac-
tuality we are the sole source of a major
industry evolution and can provide bil-
lions in program value backed by hun-
dreds of billions of assets.”

In terms of fees, Wright said there is
no real cost for a lottery to implement
Lotto Gold+™; however, the firm does
require a five-year contract commit-
ment.

“If a lottery is offering a 6 of 49 game
matrix, for example, with five or six prize
levels and a prize cost equal to 50% of
sales, we will give that lottery a turnkey
program for the same 50% of sales for
the exact same game and prize levels
with our licensing fee and all of our fea-
tures included, said Wright.

As a result of the WLA conference,
Lottery Dynamics has follow-up nego-
tiations scheduled with jurisdictions
around the world.

Earlier, the company began market-
ing its programs in South America and
has recently signed agreements in Ar-
gentina for new games specifically de-
veloped for that market.

“We particularly like the under-de-
veloped South American lottery market
for its potential for extraordinary long-
term growth,” said Wright

“Additionally, without divulging
confidences, we can tell you that we are
in substantive discussions and market
testing with a number of major U.S. lot-
tery jurisdictions,” Wright added.
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INTRALOT S.A., headquartered in
Athens, Greece, has excelled in
Olympic fashion in expanding its

global lottery presence.
Since winning its first system con-

tract in Europe from Greece’s OPAP in
1988, INTRALOT has sprinted ahead,
expanding its presence in Europe with
a total of 12 out of 20 lottery contracts in
Bulgaria, Cyprus, Germany, Greece,
Macedonia, Malta, Moldova, Poland,
Romania, Serbia, Turkey and Ukraine.

INTRALOT has also secured a
strong position in South America and
has established a foothold in North
America. In July 2004, the Nebraska
Lottery converted to INTRALOT’s
online lottery system. In South America,
INTRALOT supplies lotteries in Chile,
Colombia and Peru.

INTRALOT is now focusing its at-
tention on winning new business in Af-
rica and Australasia. INTRALOT sup-
plies the Philippines lottery and most
recently, INTRALOT was short listed as
one of three contenders for a new online
gaming system for the Lotteries Com-
mission of New Zealand.

INTRALOT is a leading supplier of
integrated gaming and transaction pro-
cessing systems. Its newest innovation,
the B-On gaming platform, features
multiplayer mobile and PC gaming ca-
pabilities coupled with betting, tourna-
ments and instant tickets. B-On gam-
ing platform can support a wide range
of game types involving skill, knowl-
edge and chance. In addition, commu-
nity features such as friends’ lists,
matchmaking, presence, chat and in-
stant messaging complement the rich
gaming experience.

In the Q&A below, Terri La Fleur,
publisher of La Fleur’s Magazine, talks
with INTRALOT CEO Constantinos
Antonopoulos about what’s ahead:

La Fleur’s: What are INTRALOT’s
chief priorities in calendar 2005?
Antonopoulos: “For 2005, INTRALOT’s
main priorities will be to further im-
prove the profitability of recent start-up

international operations, as 2005 is the
year that many new projects will be fully
operational. Moreover, the Group will
continue to pursue its successful inter-
national expansionary strategy in five
continents. INTRALOT will focus on
organic growth as opposed to growth
through acquisitions, which has been
the main trend in our industry lately.
Finally, we will build on our new gam-
ing-content B-On platform.”

La Fleur’s: What is B-On?
Antonopoulos: “B-On platform is the
first example of how betting and enter-
tainment convergence is realized in a
virtual gaming community of connected
mobile and personal computer users.
We are excited about the opportunity to
present to the lottery industry this
unique gaming platform B-On, which
offers to the players the key perquisites
of our era: mobility, knowledge and skill
games and socializing. We have long
ago focused our efforts in developing a
platform that convergence gaming with
entertainment and socializing. B-On is
this innovative solution that meets the
needs of the changing lottery industry.”

La Fleur ’s: How would you rate
INTRALOT’s performance on the
stock market as calendar 2004 comes
to a close?
Antonopoulos: “Up to mid-2004, our
share price experienced some pressure
from its highs in the two first months of
the year mainly due to market technical
factors such as the full stock-portfolio
liquidation of closed-end funds owned
by major local banks. However, this
trend has reversed in 3Q04 and we have
witnessed robust stock performance
since investors have increased visibil-
ity regarding our company’s interna-
tional operations. We have outper-
formed the FTSE-ASE Mid-40 index by
17%.”

La Fleur’s: During the first nine
months of 2004 (ended September 30),
Intralot’s revenues were down 9.7%

but gross profit
was up 15.6%.
Can you elabo-
rate?
Antonopoulos:
“The drop in
revenues is at-
tributed to the
expiration of the
instant ticket li-
cense in Greece
within September 2003. Gross profit has
risen in the same period since
INTRALOT has undertaken projects
that are more profitable than the instant
ticket operation in Greece. For the full
year 2004 we expect sales to be flat as
our international operations continue
to gain ground in each quarter.”

La Fleur’s: Lets look at INTRALOT’s
individual markets. Europe is by far
the most important in terms of total cli-
ent market share. What’s ahead in 2005
for your European customers?
Antonopoulos: “Our operations in Eu-
rope have posted very strong perfor-
mance in 2004. In Bulgaria, the penetra-
tion of fixed-odds sports betting
continues and we are expanding the
sales network in the country, as the
market has a very promising potential.
In Romania, VLTs have been very suc-
cessful and we will continue to increase
their number. Moreover, we recently
started the pilot phase of fixed-odds
sports betting, which will be offered
throughout the country in the beginning
of 2005. In Cyprus, we are expecting the
decrease or even the abolition of the bet-
ting tax, which should boost our
subsidiary’s sales. Malta recently
started operations with strong results.
Last but not least, in Greece, the fixed-
odds sports betting game that we have
been managing for the past five years
seems to have entered a maturity phase;
however, it managed to maintain its
sales level despite the introduction of
fast KENO.”

La Fleur’s: How would you rate the
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startup of your Malta operations? What
is the forecast for sales improvement
as a result of this privatization effort?
Antonopoulos: “We are very pleased
with our business in Malta, which
started in July 2004. Just a few months
after taking over the lottery in the coun-
try we introduced a new game, specifi-
cally fixed-odds sports betting. This in-
dicates INTRALOT’s ability to design
and market successfully new games
within short time periods in addition
to the flexibility and value-added that
an experienced private company can
offer.”

La Fleur’s: Now lets look at your busi-
ness outside of Europe. How much of
your time is taken up by  INTRALOT’s
expansion efforts outside Europe?
Antonopoulos: “Our operations in
North and South America are decen-
tralized and are responsible for deci-
sion making on a local level. Therefore,
we do not travel to the Americas from
our headquarters. Management cur-
rently travels a lot to Australasia and
Africa; however, we are in the process
of establishing a similar strategy in these
continents as well.”

La Fleur’s: What are your primary glo-
bal targets for expansion (i.e. Africa,
Asia, Middle East, Latin America,
North America)? Why?
Antonopoulos: “Currently, we are fo-
cusing on the Americas, Australia and
Africa.  Our primary goal would be to
obtain our first contracts in Australia
and Africa, as such moves would per-
mit INTRALOT to penetrate two new
continents.”

La Fleur’s: What are the next opportu-
nities to win business in the U.S. now
that INTRALOT USA has successfully
launched its first online system in Ne-
braska?
Antonopoulos: “The project in Ne-
braska has proven very successful for
INTRALOT as our company managed
to penetrate a market that was domi-
nated by two U.S. companies by offer-
ing a product of high technical stan-
dards. It is true that the Nebraska project
has become a showcase for our com-

pany within the U.S. and not only. We
continue to aim at new clients in the US
and I believe that in the near future we
will sign a number of such contracts.”

La Fleur’s: What has been key to
INTRALOT’s success in expanding its
business share in Latin America?
Antonopoulos: “We believe that our
success in Latin America is based on a
number of factors: first we offer a com-
plete range of high quality services, sec-
ond we brought fixed-odds sports bet-
ting to the continent for the first time, a
move that indicates our strong competi-
tive advantages over our peers.

Last but not least, we have a strong
track record of boosting lotteries sales
due to our marketing skills. The combi-
nation of all these factors has led us to a
very good market share.”

La Fleur’s: Briefly, what is the status of
your ongoing contracts in Chile, Peru
and Colombia?
Antonopoulos: “In Chile, where we sup-
ply the online system to Polla Chilena,
we introduced fixed-odds sports betting
in July 2004, which we operate for Polla,
with quite satisfactory results. In Peru,
the merger between INTRALOT de Peru
and the acquired company Tektron was
completed within 2004. Moreover, the
installation of our online systems in the
ex-Tektron point-of-sales is expected to
boost the lottery’s sales and increase
efficiency of operations. Finally, in Co-
lombia, we won through a tender pro-
cess an exclusive license for the opera-
tion and management of sports games.
Currently, we are in the phase of pre-
paring to launch the games in the coun-
try, which should take place within the
first half of 2005.”

La Fleur’s: Lets talk about VLTs. Has
the implementation in Moldova and
Romania been successful?  Has
INTRALOT supplied its own brand of
VLTs in these markets?
Antonopoulos: “The implementation of
VLTs has been highly successful firstly
in Romania and then in Moldova. More-
over, the success of VLTs has spilled
over to other games: for instance, tradi-
tional lottery sales have increased three-

times in Romania in U.S.-dollar terms
in the past years due to the ‘supermar-
ket’ effect. In addition to our products,
VLTs are also purchased from various
third party suppliers and in accordance
to every local market’s needs. Within
2005, our plans include the introduc-
tion of VLTs in three more countries.”

La Fleur’s: Fixed odds betting has been
a hot product addition for  INTRALOT
and its subsidiary the Betting Com-
pany. Can you elaborate on  INTRA-
LOT’s expansion into new markets in
2004-2005?
Antonopoulos: “Within 2005 we intro-
duced fixed-odds sports betting in five
countries bringing our total sports bet-
ting presence to 10 countries. Currently,
some of these countries have large ille-
gal markets from which we expect to
obtain a considerable share. Moreover,
as people become more aware of the
game and increase their knowledge, we
expect penetration to increase.”

La Fleur’s: What is your forecast for
lottery sales via alternative distribution
networks?
Antonopoulos: “In the short-term, we
expect that alternative channels should
account for 10-15% of total lottery sales
depending on factors such as the pen-
etration of Internet and mobile tele-
phony in each particular country. This
should change in the mid-term as mo-
bile phones become more sophisticated
and offer menu-driven operations,
which will be more user friendly, and
as interactive-TV penetration in-
creases.”

La Fleur’s: What’s your forecast for the
future?
Antonopoulos: “I have nothing to add
or delete  to my forecast a couple of years
ago: “The industry will change in a few
years. Lotteries will become more and
more content providers. New vendors
will enter the industry, bringing their
expertise from other industries. New
interactive games will be developed.
Mobility will become the new key word,
but credibility will remain as always the
key factor of our business.”
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